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Sales Growth: Costeco wvs. Wal-Mart and Target
m Costco Wholesale Revenues ( Th) 2% CThange=
| wal- Mart Stores Revenue ( M) %% Changs
m Target Revenue (TTM) 9% Chanae
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wWwho gets vour grocery dollars

%% of Cdn grocery sales 2008 vs 2013 Walmart and Costco have made headway in CTanada.
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Leading Canadian Food Retailers by Prowvince March 2013
CON Earys OntaricoQuebeasc BC AtlanticAlbertaSaskatchewanManitoba
Loblavww Co 459 232 84 121 S 35 25
Empire Co 340 407 107 354 234 31 &5
Metro Inc 264 381 Q o o o o
Wralmart 105 16 25 - 40 8 10
Supercenter
- o o 101 o 26 o o

Owvervwaitea
Costoo 27 19 14 & 14 z 3
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7|AF RAEE EXN: http://globalnews.ca/news/1678970/heres-whos-really-winning-canadas-

Homegnca-national

grocery-wars/?utm_source

2XtE &KX: http://www.fool.com/investing/general/2013/11/30/why-costco-will-continue-

outgrowing-wal-mart-and-t.aspx

3XtE EX: http://www.northamericaninterests.ca/loblaws-sobeys.php
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