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S8 / Consumer type

&Y Gender

Male 14¥, Female 8¥

o= Age

10~20s 2% / 20~30s 16Z / 30~40s 3% / + 1H

HIZ ZII (1) / Product evaluation

A2 (Questions) & (Answer)
ok | gt .
L ulad AES Dol ol Y (15%/ 68| (6% e
%) 27%) o/ 97
2. oS AlE-S o o 71 2efoh=Al FAUU? (3%9/ | (129/ | (6%/ o 9
N 19%) | 55 | 270 | B/ %) (1 4%)
» heET | B | BT oo |19 EA
3. AJASE A1t gro] oSy 7t? (10%/ | (8%/ (3%/ fmﬁy) s
45%) 36%) 14%) o/ )1 1W/ 5%)
- OB FARICHS: AT 79 off] o}g2 A Ia?
4. 33 o] AES LufsASUI? ( 18%3‘“'7*%2%) (O%Ljfi) 2 E'—Eiilgjz) 4/
7tA at B
= = o - i 7] X] QIR = 71}
- Y0 AR olg7t Boirter (1%9/ | (153 : : s
N e | e (2 60| (/%) | (/%
gt
= = o <l = jj7]X] QR = 71}
- 2RAIYTIE AR oo} Boletar o | (43 ; ; ;
v (%9 | i | (/% | (R | (%
ojosct| 2o [wsolct| o |019EA
5. sffd Al&2] 7F40o] AAsicta “AX|LR? (3%/ | (14%/ | (5%/ (%m /Ls(y) s,
13%) 63%) 23%) of I (W/ %)
W | Sag | 2E | qug | A8
6. 3l Bl WAl AP ARIEOA viRle A ader | (l | (123 | Sl | e | Rl
32%) | 2% 13%) | B/ B | (o] o)
B2tALe & D|EtelA / Supplement and comprehensive analysis
gto] Ect, Wus} Weste, sto] wKT) TAEHAES o Wasit S

_3_




