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Analysis of Consumer’s survey
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=4 2 Analysis result
AHIX 78 / Consumer type
MY Gender | Male 9¥, Female 11H A Age 10~20s 3% / 20~30s 8% / 30~40s 6% / + 3Y
XNIE ®EOt / Product evaluation
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2. Rl AES 7o W 7R ROl SRR | 1aison | 195059 | 0Z/0%) | 0T/0% | (0%/0%)
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A20S 8RS olRt FAUa 0F/0% | 7R | 0% | 0B/0% | 0%
" 7 ot 7| | oX= 7|E}
_ OEX|OCIE MEISIAS 0|27F 2oiol7 ] P
ABAREHE AREEL OlR7t Fadter (0B/0%) | (58/25%) | (0B/0%) | (0B/0%) | (03/0%)
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3/0%)
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ooy | (108/50%) | (75/35%) | Ho/109 e
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