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Analysis of Consumer's survey
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Product information
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Product Name Product type

OIBIHAE =& Y0 2 SEA =
Date of consumer’s survey and numbers of respondents
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2024 28 232~242(221)
Date of survey
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209
Number of respondents
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Analysis result

AHIXF 88 / Consumer type
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Gender Age
male / female 20s / 30s / 40s / 50s+
59 / 15Y 9% /8Y / 3¥H / 1H
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KIZ ZJ (1) / Product evaluation

S|
e J=cH
O XL OZX &0 SE0|CH a0
. Strongly
Strongly Disagree Neutral Agree
. agree
disagree
WIIX 85 %
19/5% 0¥/0% 29/10% 79/35% 109/50%
Package preference
A&l & OLAE
, , 0%/0% 19/5% 1%9/5% 5%/25% 13%/65%
Impression before eating
A& = EHI|
_ _ 0/0% 124/5% 12/5% 3/15% 15%/75%
Evaluation after eating
HloIY =t
_ _ 14/0% 0%/0% 4%/20% 7/35% 8%/40%
Naming evaluation
AL HOt
. , 19/5% 0%/0% 19/5% 7%/35% 112/55%
Productivity evaluation
3 HOot
_ _ 0%/0% 4% /20% 5% /25% 79%/35% 4% /20%
Price evaluation
KIZ ZII (2) / Product evaluation
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(Flavor/ (Food 9t (Taste) . )
(Package (Naming) (Price)
) Scent) texture)
design)
orE @0l
19%/95% | 20H/100% | 20 /100% o 19%/95% | 16%/800%
Satisfying factor 208/100%
E0E 0l
o 19/5% 0/0% 0Y/0% 094/0% 19/5% 4% /20%
Unsatisfying factor
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