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Z2 1t Analysis result

HIXt 88 / Consumer type

A Y Gender

Male 59,

Female 15&

o3 Age

10~20s 4% / 20~30s 6% / 30~40s 8% / + 2%

KZ O (1) / Product evaluation
&2 (Questions) S (Answer)
Al O & A ACE eiCt oix|ot 2HUCE
H| < S HOE 7434 Ol 17 AX HA HA = XA
1. |A°|_I' I-”EE —|O'||_ OI:IO| = |7|'? (1%1/5%) ( 18'30:'/90%) (1|:CI>:| 5%)
+ Zo i 7+ ot {7 | X| oIX| = 7|Ef
Ct=20 SEI 7IKF T DO{OlL|7 1 -~
2. Sliewel MES 7Ok T 7R 2R SRR | ayony) | (172ee%) | G2/12% | 0B/0% | 02/0%
3 Al 2T G0] Oof AL ezt | ot | wsojg | Sxjgrt | HIEA
SolmE =R s =7 QE/MN1%) | OH/MAT%) | 7Y/37%) | (1H/5%) o
(0/0%)
04 EXIUCHS MEHSH ZL OffH O|R= MERRHLIe?
. Zo N 0 OfL|Ct S =ty n
SES At S n| M2 |7, <
4. g2 O MES FOiSIU SN (8%'/40%) (8%'/40%) 4%/20%)
N 7 o 7| X| OIX| = 7|}
EICI2 MEHSIAS 0|27 Boj9| = A
dB0E dREEe olRt FRYver (/9% | 108/ 91%)| O/0% | 0B/0%) | 0F/0%
= . 7 o 7| X| OIX| = 7|}
EIX|OICI2 MEHSIHO OlQ [=Fe'[e]] = P
—EAECS ASCtES ORI FAANEY | 5ipo | wmow | 0B/0% | 00w | 0F/0%
o)
o= " IJHO-’E F ZCt HEOICH | EXRCE | =jar
=< E=Xe] 20| MNSICID w7 L Z=X|QC
(0%H/0%)
ofe | g | 28 | 2% | S5F
6. oIz MZO| HX| Al ARRIS0IA QPIE A 2Lfe? | L (8':”/jo<y) O|Ct o4CF ofsq
A X
E/10%) | ©°° (7H/35%) | (3%/15%) (0@3 0%
BeAE L JIEFlA / Supplement and comprehensive analysis
XNE S0E ISt T2 OHIE Lt AOE A5 EO| SO,




