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Z 1} Analysis result

AHIX 28 / Consumer type
A Gender | Male 79, Female 159 | H¥ Age 10~20s 3% / 20~30s 16% / 30~40s 3% / + 0H
XS ™I (1) / Product evaluation
&2 (Questions) g8 (Answer)
Asl HZo 5 ~ ULk aict X2 2HACE
H| ==t S H{E ABQ| 9l L]7 RA BA ar Xl
1 HXE MESE Holz 0| JASLH (108/45%) | (108/45%) (2/9%)
5 Zo . 714 ot o 7| x| IX|= | Z|E}
CI=20 St 3 OO{Ol |7 = A
2. olfeRel MES 7ol I 71 RSk SREIR | ayisy | @1gis1on | (1Z4%) | 0/0%) | (0%/0%
3. A|AISH Z1} gro| of=&L7p Of S ZELCt =L} HEO0|C} %ﬂ iﬂiﬁ
(9F/41%) | OF/41%) | RY/9%) | uigv | 0/0%)
- O§Q SXIQUCIS Meish 22 OfH O} Aeish {e? -
[=13=) o Ll A :I_?-oil:l- Ol-Ll I:I-
4. &2 0| 4EF2 FUSHASLIIN ( 143/64% (63/27%) 2 220HRE/9%)
N 7+ o o7|X| | QX= | 7|E
- TECHE MEISIZHAS 0|27F Boi0o|y 5 A
B0E dEREe olrrt FRATIR7 (3%/18%) | (148/829%) | (0B/0%) | (0B/0%) | (0%/0%)
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JIEFQlA / Supplement and comprehensive analysis

little bitter flavour
need to price down
promotion

want more spicy




