EEE ool oIS (8251 A

2024.11.22. - 23

(6]

ZHUR :

/ o

HEY

Product Name

HEEF

Product type

o

iz

LI

| OlEE

er‘omweromjeroml

f})lT AL

QMEI:O

gua:o

O TIT

Head

(—]
(L

2

H

M

—/

Z2 1t Analysis result

|IXt 88 / Consumer type

A Y Gender

Male 89,

Female 14%&

g Age

10~20s 4% / 20~30s 16 / 30~40s 18 / + 1H

MIZ Il (1) / Product evaluation

A2 (Questions)

& (Answer)
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H2AE & J|EFQlA / Supplement and comprehensive analysis

!

- It needs advertise
- more promotion
- packaging




