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Z2 1t Analysis result

HIXt 88 / Consumer type

A8 Gender

Male 6%, Female 15Y

HE Age

10~20s 22 / 20~30s 10 / 30~40s 4% / + 6
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I} (1) / Product evaluation

A2 (Questions)

& (Answer)
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A2 (Questions) S (Answer)

(0B/0%)

H2AIS & JIEelA / Supplement and comprehensive analysis

- Need to change package
Havor is weak, need stronger
Advertise

Larger text in English




