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Analysis of Consumer's survey
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Date of consumer’s survey and numbers of respondents
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Analysis result
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Gender Age
male / female 10~20s / 20~30s / 30~40s / 40+
8% / 169¥ 4% [/ 9H / 6Y / 5

_



KIZ ZJ (1) / Product evaluation

Sk
e JZC
O XL O X L S E0|CH O
. Strongly
Strongly Disagree Neutral Agree
. agree
disagree
WIIX 88 %
0% 0% 8% 54% 38%
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation
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