oH2l 2HHILES MIS OPUHIZE ZEd
Analysis of Consumer's survey
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(TEAZLE Peach & Oolong tea 500mix24 Product t sS85
TEAZLE Citron & Green tea 500mlix24) roduct type
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Analysis result
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Gender Age
male / female 10~20s / 20~30s / 30~40s / 40+
9g / 329 14 / 199 / 5% / 39
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Strongly Disagree Neutral Agree
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0% 0% 0% 32% 68%
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation
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Price evaluation
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