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Product information
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(Erom Dr Hwang's Sugar Free Soy Drink 190ml,
Erom Daily Fruits and Vegetables Juice Purple,
Erom Daily Fruits and Vegetables Juice Yellow,

Erom DOr Hwang's Black Soy, Higher Calcium)
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Product type
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents

229
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Analysis result
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S8 / Consumer type
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Gender

male / female

10~20s / 20~30s / 30~40s / 40+
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KIZ ZJ (1) / Product evaluation
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. Strongly
Strongly Disagree Neutral Agree
. agree
disagree
WIIX 88 %
2% 2% 7% 45% 43%
Package preference
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Impression before eating
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Evaluation after eating
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Naming evaluation
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Productivity evaluation
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Price evaluation
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(Flavor/ (Food 9t (Taste) . )
(Package (Naming) (Price)
) Scent) texture)
design)
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o 96% 93% 95% 95% 86% 95%
Satisfying factor
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Unsatisfying factor
SAE U AX S&E4 / Supplement and comprehensive analysis
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