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Analysis of Consumer's survey
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Product information
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Product Name
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(Nongshim Corn Cracker) Product type
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Date of consumer’s survey and numbers of respondents
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Date of survey

20243 38 82~9(2«2)
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Number of respondents

314
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Analysis result

AHIXF K8 / Consumer type
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Gender Age
male / female 10~20s / 20~30s / 30~40s / 40+
138 / 18Y¥ 78/ 12% / 9% / 3Y
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KIZ ZJ (1) / Product evaluation
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. Strongly
Strongly Disagree Neutral Agree
. agree
disagree
WIIX 88 %
3% 2% 6% 45% 44%
Package preference
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, , 3% 2% 10% 45% 40%
Impression before eating
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) ) 3% 3% 10% 23% 61%
Evaluation after eating
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. . 10% 10% 23% 16% 42%
Naming evaluation
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. _ 3% 6% 8% 35% 47%
Productivity evaluation
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. . 3% 3% 10% 26% 58%
Price evaluation
KIZ ZII (2) / Product evaluation
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(Flavor/ (Food 9t (Taste) . )
(Package (Naming) (Price)
) Scent) texture)
design)
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o 95% 95% 94% 94% 80% 94%
Satisfying factor
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- 5% 5% 6% 6% 20% 6%
Unsatisfying factor




