AR X
R ool oL (A% RIE OI
o FANYL . 2024.07.26. — 27 / o SEYA =
NEH N HNEEF ==
Product Name #0l= =0t Product type AT
"CRRARINER
[;wno“"ohé
PEACH ™»
ol
21} Analysis result
AHIXF & / Consumer type
A8 Gender | Male 4%, Female 20Y¥ HY Age 10~20s 1% / 20~30s 14¥ / 30~40s 6Y / + 3H

K=

I} (1) / Product evaluation

Z 2 (Questions)

S (Answer)

At HZo = N UL aict A2 =HRACE
H| ==t S H{E ABQ| 9l L]7 RA BA ar Xl
|A°|_ I'”EE —|O'||_ (SR=] | =] |7|'? (9%‘/38%) (9%1/38%) (6%‘/ 25%)
Zo e 7t o 7| x| OIX|= | Z|Et
El=o ST (N =l [ . P
HeiFel MES o O 7K A FREIR | sonony | eagesn | @@ | 020%) | 02/0%
= — =x| | gje=
. . jesct | = | =soct | 3 e
A|AISH Z 7} gro| o= & L7} 3 S orC C
et 23 0| ARSI (168/67%) | (75/29%) | (18/4%) (0%/0% (olﬂ /O%t)
OHS: ZXIRICHS MRt 29 Offt Ol8= MERIe?
o o At A T oL}
[s1¥=) AlZ 2 ] HAL|7 S At o2 AHLC H
. 712 ot 7| | oxE | gt
LS MEHHS 0|87 7 - X
AB0E dREER oRt 7 (58/18%) | R1B/75%) | (2%/7%) | (0B/0%) | (0B/0%)
. 7 o | W%l | 9xE | o|et
EIX|QICIE MENSIAS 0|27 B2oi0|7 o »
ABARHS AREEL OlR7t Fadter RE/100%) | 0F/0% | 02/0%) | /0% | 02/0%)
— — =x | je=
OjRZECH ZC} HEO|C} = PN
oY ®ME2| 7HH0| MYt SAX|LIR? o 1 & o, Lt | R|BSCH
oje | o | =e | 2zx | SR
. S FHEOl #X| A ARISOP eviyg H2uer | awn | B L o | e | R
(128/50%) | * "< (1874%) | 0B/0%) | (554005
[=)




H2AE & J|EFQlA / Supplement and comprehensive analysis

- Marketing to the local community
- Make it more accessible




