el CHtHILIE | HMIE OPPUHIAE &HilQ°H78)
o FHLUL : 2024.07.27~28 /| o SEX =% 652
NS5 - NSEF o
Produz Name 0000 &% X<t Prodi:t type S
=4 2 Analysis result

AHIXF & / Consumer type

AY Gender

Male 35¥, Female 30Y

Ay Age

10-20s 12% / 20-30s 27 / 30~40s 0Z / + 262

MZ O} (1) / Product evaluation

A2 (Questions) €8 (Answer)
_ _ oICH oCH QIXICH 2XOICH
x5t HIZS Toi2 HE0l YsLIR
. B HISS =0 0l o (9%/14%) | (49%/75%) (7%/ 11%)
2. L0 MES ROHE 1 IR DGHEH 22l pJB: gt IEIDN ORI JIEt
V)7 (18/28%) | (37%/5M%) | (0/0%) | ( 6%/ ) ( 42/ &%)
_ WRED =yl EE0I0H | BN | WREXLC
Alst 21} QH0| HESLID
3N & X0L oS (16/ 25%) | ( 45/ 69%) | ( 4%/ &%) | (0% %) | ( 0%/ %)
- IR EXIQCIE HeisH A 0 0192 ML
on . BEl otLICH
85 0] AE2 REHASLIRN = Q220H 0%/ 0%
4. 0 AZS R0KsH b ( 199/ 70) ( 1624725 %) HO0Z/ 0%)
_ pJE: gt 3% oK & JIE
- DPOE MEEHER 0180 2010187
20 Ot * (192 11%) | (422 83) | (0Z/ 0%) | (42/6%) | (02 )
- DENYLOE MEsAR 0190 2A0I} pIB: gt EIbN oIXE JIE
27 (0/ 0%) | (0H/ 0% | (0H/ 0% | (0 0% ( 0%/ 0%)
) _ [EES! =0} EE0I0H | ENLD | WREXLC
& Z 0| A MAEGICHD Y LIR?
5. e MBS JIR0I RECHL =HNUR?Y | Coos "oy | (121 70w | (827 120 | (02 0%) | ( 024/ %)
6. Ot MIZ0| SXI AR AIISHH 0DIQIS 24 2Lt DHeIZ 0 mEs! EE0I0H | JZXNYCH | ®FHIZNL0
X (3/ 5%) | ( 628/ 95%) | (0H/ %) | (0F/ 0% (0Y/ 0%)
SBtAe & JIEFYA / Supplement and comprehensive analysis
OBIHAE 20X HE20| SAXE HS HoHOLE MZO| QHil DSBS, O TS JHAGIK| 2 ABI0IQOLE e DH=0| 2MHE
215t AIAIOIAL OHZ BHEH| 01012 4 QUEZ DBIHIAE ZIDt Z2 Z201 CHol 12 Al LI0I ZA! BUIE 2818 ZQJ} 9IS, NSLE =

Soll AXEE =0l= 2101 EA0E AAT UJUCH, 2SS IDIKI SAI At 84 SXIQIC| 2AS Bokst
et 2=, U0 SX HHE HdE STt AT £2 2SS 2US




