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Analysis of Consumer's survey

o FXLUX : 11823 / o SEXA &= : 20Y¥
HNZH o 1 = HNEEF A O
Product Name 000 RAHx Product type °F
=4 Z 1 Analysis result

=8 / Consumer type

AY Gender

Male 7Y, Female 139

AEd A

e

Q

10~20s 3% / 20~30s 12& / 30~40s 5% / 40s+ 0

M= %Ol (1) / Product evaluation
& 2 (Questions) &8 (Answer)
A = o = A QICH oict iX|ar EXQICH
Hl 23} 2 H{E AHABO| 9l L7 M HA HA M
" =o L 74 ot o 7| X| QIR = 7|Et
==} &I 74k T 010l |y 3 Zs
ATl NS oK ) 7H eoh=A PR | oy 5o | (1720 85| 0% 0% |/ 10% | 02/ 0%)
=r o O ZEX|
= A O =Lt =Lt EE0|Ct | EX|QECt
A|AISE ZiTF OO O{EA L7 orC
- Al 2t 3o oIES LIt (108/ 50%) | (10%/ 50%)| 0B/ 0%) | 0F/ 0%) | (o, &y
( O/ 0)
04 EX|QUCIS MEtist AP Of O|R= MekiLfe? X
oy = " =} Epa7ct
N 7 ot o 7| X| QIR = 7€}
BICIE2 MEHSIZHAS 0|27} Bojo|7 K N
ABnE dHEEe olRst FRANL? 0%/ 0%) | (16%/ 80%) | (08 0% | 0%/ 0% | (0%/ 0%)
. 7+ ot o 7| x| QIR = 7€}
BIX|QICIE MENBSIZHS 0|27} B oio|7 1 o
—EAEES USED ORI BT | oy 0w | (02 0% | 0B/ 0% | 0% 0% | 12/ 5%
OZF_
OZF_ _7.S|:|. EEQ'[I. _f__ExlodH:l. H |
C} o 2 MA™SICtD w7 L H |' S S M s 0|-|:
- S MZel 7kH0l HFotrta =AXILR? 0%/ 0% | 4%/ 20% | 158/ 75%) | 0%/ 0%) | 2k
03/ 0%)
Pl
1]/ KS2 2iC HE JEX| I_-‘;'__-_Ix
St B0l BIX| AR ARISOP ePIRig 2 2tiRr | agnt | ol | ol | g | &
28/ 10%) |7 7| (83 40%) | 0B/ 0%) | (oo o9
O,

al

=

JIEtelA / Supplement and comprehensive analysis







