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Product information
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Product Name

HIZEAH(SSLA)
manufacturer
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Similar products on the
market

¢+ 2% Product name :
LanSea Roti Paratha(5 pieces)

¢+ MIZAF manufacturer
Spring Home
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Selling price in the country :
3.45 ($)
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Date of consumer’s survey and numbers of respondents
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Date of survey

20243 32 23U (1Y2H)

Number of respondents

=4 21

Analysis result
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Gender

male / female
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