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Male 5%, Female 16¥

o3 Age

10~20s 109 / 20~30s 6 / 30~50s 5F / + 0F

MIZ @Il (1) / Product evaluation

A2 (Questions)

Sl (Answer)

P —— s A ACH eict x| 2™ UCH
E) & Ol |7 HA BA
L HIXR HE 20l gL (7%/33%) | (12%/57%) (2%/10%)
" Do L 74 ot o 7| x| RIX| = 7|Et
I T=Te) F =Yt I<JIH; = Pl
2. SRl NES TOKe W 7P Defoh=A FALLPIR (6F/29%) | (20%/95%) | (0F/ %) (0%/%) (0B/%)
AlAISE Z 7 PR O &Lt =Ct | 280|Ck | EX|84ct DH;?_»%N
- (] A S S o S S A
3. Al 22 5L (1852 | @20 | (F5n | (Fw | 5 f%)
- O§p SRRICIS A 22 O 0[g2 MEgiLj?
st N ai orct
[s1¥=) Al A7 S X o2 AlCho™
= = 74 ot o 7| x| RIX| = 7|Et
EC}= AMEHSA o [=Ne: Ke] = A
SRS duREe OlRst FAAA? 0% | (16576% | 0T | 0B | 0%
74 o il 4PN RIX| = 7|E}
six|otCrE o1 Bofol A
ABAREE Olw7t el (% | @ | (TR | (Fw | (T %
Ct Rmol 40| FESIT LI ezt | =0t | msop | Exjgct | HEEX
L IT =+ ? S S o =) ),
oS M@l ZFA0] REH LARILas 78330 | 1aBer | OFmH | 0FP9 | &
ofe | g | 28 | 2mx |
6. sl REO| ¢1X| AP ARISOPH DIRig X 2Ry | gy | 2O o | e | L
(s@/2a%) | 1OS/T00) | ooy | (S | ZT
(3 %
SE2AAME L It A / Supplement and comprehensive analysis

o7 [X[0f| M F=2
AE DRYE/BE §) &
SNS 2= 5! Fvents =R

Sof| Cifeh MG 28 27| 28
l-§|.




