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Product Name

Product type

21 Analysis result

AHIAF S& / Consumer type
0~10 0%/ 11~20 3¥ / 21~30 8% / 31~40 13& /
A o o ol
H Gender | Male 49, Female 214 A= Age 41~50 4% / 51~60 0
MIZ EII (1) / Product evaluation
A2 (Questions) & (Answer)
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3. AIASE 23 20| Of e L7k oozt | =t | wsojct | Exeict MEEA
e =T A s= (118/48%) | (108/43%) | (2F/9%) | (0B/0%) E,‘; o
(0F/0%)
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- 48/18%) | (16%/73%) | 2F/9%) | (0F/0%) | (0F/0%)
o 7t ot o 7| x| OIX| = 7|E}
_ HX|QULCIE MEHSIZAS Q|L 71 BOi0|7tQ? 1 A
ABAECE dHRER olRst SRR (BR/15%) | (15%/75%) | (18/5%) | 0B/0%) | (18/5%)
5. St MZEQ| JHHO0| MESICLD “IAK|LIR? OheEct| BCH | HSOICH | EXIRCH DHo%Eer
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(2'8/8%)
o R BT e 7
6. ST MISO| TIX| A ARSOA 217|192 A 2Lie? JEC (93.]*36% O|Ct OLCH 0;6|:|.
H /49 /20970 04 /489 H /40, S
(1 0/4/0) (120/48/0) (1 0/46) (2%1/8%)
HAIE 2 J[EtClA / Supplement and comprehensive analysis
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