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Analysis of Consumer's survey

ol

o =YX : 20244 68 8Y, 154, 222« / o SEXA £ :619Y
HEH HESF

Product Name

Product type

PN

Z 1} Analysis result

AHIX 28 / Consumer type
AY Gender | Male 379, Female 24% | A& Age 10~20s 28% / 20~30s 25% / 30~40s 8Y
KZ "I / Product evaluation
H 2 (Questions) &el (Answer)
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JIEFIA / Supplement and comprehensive analysis
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