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Product Name

HEEF

Product type

A HIR

K& / Consumer type

A Y Gender

Female 154

Male 159,

o™ Age

10~20s 10% / 20~30s 108 / 30~40s 10
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I} (1) / Product evaluation

A2 (Questions)

S (Answer)

o N ACE eict oix|oF 2 9iCt
1. H=3 MES YHO2 FHY0| A& 7%/ B3/ 4 (“m/“c;;**
90.0%) 10.0%) o 7
2. SiERe| ME2 ol W 7K nefSk=A| FALPIR 63/ 243/ 13/ B/ ( 2/ %
20.0%) 80.0%) 3.3%) 100%)| * =/ 7
o DHO_’F_ I_ _;‘SSEI' E%oll:l' éxlo‘ttl' HOZE |
3. AlAsH AT} gro| OjE &L 7k ( B/ % 128/ (18%/ ?m/“% XLt
° 40.0%) 60.0%) SE (B %)
- O EX[QUCIE MEfot 4L OfH O|R= MEHHLIG?
OfL|C}
i Zo N J3ct Z+ p27ct
st O] AMES OfstAIZ LT = H = S
4. &= 0] 52 TSI (102 33.3%) (2607{,/0) (182 60.0%)
74 ot mj7|x | QX = 7|Et
- J™-COE MEstE R O|]7F FAHR7IR? Y/ 83/ Y/ Y/ (1%/
20.0%) 80.0%) 10.0%) 6.7%) 3.3%)
- OEX|UCIE MEISIAS 0|S7F 2910171e7? (71|-;_'j‘/ o oj 7| X| OIX| = 7|Ef
=) LS =2 - 1= oOT T T A= H 10(()30%) (%1/00) (Do:v%) (%1/%) (%4/%)
EESat ZLCt | ESO|Ct | EX|KCH| HLEX]
5. i MEQ| 7t40| MHYSICt =IAX|LIR? ( B/ % 5%/ 243/ (1% SLCH
° 16.7%) 80.0%) 33%) | (Y %)
o < 2E EED e
J™c | ™o O|C} = J=X|
0| & At F o|710|=2 74 ZH_ ot
6. H xﬂE | :lxl Al AI'E _O'"}” 7|AA AN E=E |'-9-7 (3%1/ ( %1/ %) (27%1/ ( E/ I(')/) B‘atl:l'
10.0%) 90.0%) oL (H %)




H&AE & J|EFQlA / Supplement and comprehensive analysis
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