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Analysis of Consumer's survey
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AHIXF & / Consumer type

AY Gender

Male 13Y, Female 8Y¥

HH Age

10~20s 39 / 20~30s 7% / 30~40s 11& / + 0H
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&Il / Product evaluation
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SH2tAre 2 JIEHS|A / Supplement and comprehensive analysis
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