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Product Name Helm Product type &

A8 Gender

21} Analysis result

AHIXF & / Consumer type

Male 94, Female 11

oq
(=}

k=

Age

10~20s 2% / 20~30s 52 / 30~40s 42 / + 9

HIZ Il (1) / Product evaluation

Z 2 (Questions)

g8 (Answer)
UCF oiCt Qix|or BFOICt
1. H==et HE2 HO2 dgo| AL 203/ &/ o o0
ot
5 Zo . A 7 7| X| QIR = 7| Ef
Ct20 Sk 7 DOl |7 — H
2. OHOT]’—l X‘I = :I'I'DH-; H 7P§3 —'—E:1°|t7'|| T Ad |7|'7 (13%1/ 65%) (;;{;0)/ (1 %l/ 5%) (3%1/ 15%) ( %I/ %)
oz.s
N R mox=ct | =t | m=olct | =xject | HTEA
A|AISH ZD} Oro| O{E&L|7 = = = = o
3. Al&Meh 23 20l ofgg Uk ( 9%/ 45%) | (28/ 10%) | (9 45%)| ( B/ %) (Eg/t%)
- O§2 EXIQCIS Meish 242 ofH Ol el far
i 0| ALES SLOHSIZIA ol OfL|ct
4. &= O] 4ZFS FOiSHASLIIN ( 123/ 60% (3% 15% & 227K 5%/ 25%)
ot
s 7+ 2 m7|X | QK= | 7IEt
_ JECE MEWSIZAS 0|2 7F B o0y 1 n3]
JEEE JERER OlRvt SRR (387 15| (Gl | (R | (%% | (/%
= eds 7+ o m7|X | QX | 7IEt
- S X|COCIE MEHSIZHA L 0|2 [=Ner o) = P
:l-oleo |'E Al |-rr7|' TA|_7|'-9-? (3%1/ 15%) ( %1/ °o) ( %I/%) ( %I/ oo) (EH/%)
=r = SX|QCH | IR
" = = ojeECt | =t | ES0[CH| T8
e ME:L| 7tA0| HESIL D “IAKX|LER? o o o ( 108/ ATt
( / %) (30/ 15%) ( 50/ 25%) 50%) ( 2%1/ 100/))
g 2E | gy |
A 3t o|ct e =X
S MIZO0| HX| A AS0IA Q7|2 A 2ite? O Ct of
c 50%) c ( 1%/ 5%)




H2AE & J|EtQIA / Supplement and comprehensive analysis




