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Product information
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Product Name
RIEAHS S/ -
manufacturer -
+ NS94 Product name : s
Black Seedless Grapes (0|=4}) | s

AZE SAHHIS
Similar products on the
market

¢ MI=A} manufacturer :
namanmarket.com

¢ OHE=JF &OHOHA
Selling price in the country:
122,4505/500g
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Date of consumer’s survey and numbers of respondents
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Date of survey

20244 102

4= SBA4 #

Number of respondents

335
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Analysis result

2H|IXF |8 / Consumer type

oY HA
Gender Age
male / female 20s / 30s / 40s +
176/159 94/156/85
MIZ Ol (1) / Product evaluation
& JSKIRICH JSK| Qi E20ICt =0 O J=CH
Strongy disagree Disagree Neutral Ages Strrondy agree
SIZAE(ERE) QX B} 1M1% /3% 299/ 9% 1399/ 41% 88Y/ 26% 68/ 20%
= SNS, 2¢et90l INRIEAY]] HOI02 U&2 J|Et
=2 Al Eg% [e] % %4 ,
ESEEEs Dol & el 38/ 11% | 459/ 13% | 18724/56% | 65%/ 19%
WIIX dsc 0%/ 0% 0%/ 0% 78/ 2% 167H/ 50% | 161/ 48%
AA = 8t 0%/ 0% 0%/ 0% 79/ 2% | 1923/ 57% | 1613/ 48%
Evaluation after eating < < < < <
a
RO bk 0%/ 0% 0%/ 0% 139/ 4% | 1769/ 53% | 146/ 44%
Naming evaluation
ASH "t o/ o o 1 = o = o = o
Productivity evaluation 0%/ 0% 4¥/ 1% 358/ 10% 1653/ 49% | 131/ 39%
Jb= "ot
. . 299/ 9% 98Y/ 29% 1569/ 47% 38/ 1% 1494/ 4%
Price evaluation
HIE It (2) / Product evaluation
réHliliil /e e Hiorg o= a9
- (Flavor/ (Food ot (Taste) = B
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 of o [a] o, of o of o, of o of o of o
Satisfying factor 208/ 6% | 15¥/ 4% | 119¥/ 36% | 162 /48% | 19Y/ 6% | 0H/ 0% | 0H/ 0%
0= Ol o o o/ o - o - o o o 949/ @/ fE
Unsatisfying factor 0g/ 0% 0d/ 0% 0g/ 0% 0g/ 0% 0g/ 0% 100% 0Y/ 0%
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&= J|& / Future plan
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Product
promotion plan
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application plan
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