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Similar products on the
market

¢ MEY Product name :

=Ils Atk

¢ HIZAF manufacturer :

namanmarket.com
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Selling price in the country:
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Date of consumer’s survey and numbers of respondents
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Date of survey

20244 112
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Number of respondents

345




=
=4

Z
Analysis result

2H|IXF |8 / Consumer type

=] Sl=
Gender Age
male / female 20s / 30s / 40s +
145/200 78/145/122
M= O} (1) / Product evaluation
M5 RORCH | R o s RO o Rt
Strondy disagree DOisagree Neutra Agee Strondy agee
BIAE(ZUC) OXE I} 9% / 3% 2921/ 8% | 139/ 40% | 8724/ 25% | 812/ 23%
) SNS, 22tel | TelAW | Aol e JIEf
I=MEYS o 8 2 '
demies 22 2 E= DA%/ 7% | 4199/ 12% | 1982/57% | 82/ 24%
WIK HBE 0%/ 0% 0%/ 0% 7%/ 2% | 184/ 53% | 1542/ 45%
NS & ek 0%/ 0% 0%/ 0% 6%/ 2% | 1729/ 50% | 1672/ 48%
Evaluation after eating < < < < <
o
FlRliE =2 0%/ 0% 0%/ 0% 9%/ 3% | 176/ 51% | 1602/ 46%
Naming evaluation
AP
S 0%/ 0% 194/ 0% 1428/ 4% | 1672/ 48% | 163/ 47%

Productivity evaluation

= Eot
) . 349/ 10% | 101Y/ 29% | 1249/ 36% 609/ 17% 26/ 8%
Price evaluation
HIE It (2) / Product evaluation
Té”&'}i: /e ~e oy = a9
- (Flavor/ (Food ot (Taste) = B
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 o o o o oo o oo o oo o oo o oo o
Satisfying factor 35%H/ 10% | 23Y/ 7% | 85/ 24% | 190H/54% | 17H/ 5% | 0¥/ 0% | 0Z/ 0%
S0E Q01 o/ o o/ o B/ mO 1/ (. a1/ No 90Yg/ @/ fE
Unsatisfying factor 0¥/ 0% 0¥/ 0% 0¥/ 0% 0¥/ 0% 0¥/ 0% 100% 0¥/ 0%
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