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manufacturer
¢ MEY Product name :
A= =2 At
¢ HIZAF manufacturer :
AME SARZE traicayhoabien.com

Similar products on the
market ¢ OHE=JF &OHOHA
Selling price in the country:

290,000/MIE
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Date of consumer’s survey and numbers of respondents
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Analysis result

2H|IXF |8 / Consumer type
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Gender

male / female

20s / 30s / 40s +

134/211

84/138/123

M= O} (1) / Product evaluation
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Strongy disagree Disagree Neutral Ages Strrondy agree
SIZAE(ERE) QX B} 8% / 2% 259/ 7% 165/ 48% | 132/ 38% 159/ 4%
= SNS, 2¢et90l INRIEAY]] HOI02 U&2 J|El
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ESEEEs Dol & el 0081/ 6% | 64/ 19% | 189%/55% | 70/ 20%
WIIX dsc 0%/ 0% 0/ 0% 78/ 2% 1899/ 55% 1499 /43%
AA = 8t 0%/ 0% 0%/ 0% 3%/ 1% | 1563/ 45% | 186%/ 54%
Evaluation after eating < < < < <
a
RO bk 0%/ 0% 0%/ 0% 183/ 5% | 1858/ 54% | 142/ 41%
Naming evaluation
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Productivity evaluation 0%/ 0% 48/ 1% 19%/ 6% 1779/ 51% | 1459/ 42%
Jb= "ot
. . 26/ 8% 89Y/ 26% 1519/ 44% 5694/ 16% 239%/ 7%
Price evaluation
HIE It (2) / Product evaluation
TéHili: SF/LH A AN 40l el 5124 9 9
| Kl (Flavor/ (Food ot (Taste) ) l,o b |
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
tx 20 o o o o o o o o o o [a] o o o
Satisfying factor 14/ 4% | 16H/ 5% | 1438 /41% [ 156H/ 45% | 16Y/ 5% | 0¥/ 0% 0g/ 0%
S0E Q01 o o o o - o - A o o 102&/ of o
Unsatisfying factor 0g/ 0% 0¥/ 0% 0¥/ 0% 0¥/ 0% 0¥/ 0% 100% 0g/ 0%
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H & / Future plan
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