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Analysis of Consumer’s surve
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Product name :
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Selling price in the country:
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Date of consumer’s survey and numbers of respondents
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Number of respondents
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Analysis result
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male / female

20s / 30s / 40s +

150/170

67/112/141
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Strongy disagree Disagree Neutral Ages Strrondy agree
SIZAE(ERE) QX B} 38 /1% 2%/ 1% 979/ 30% 1879/ 58% 319/ 10%
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WIIX dsc 0%/ 0% 0/ 0% 5%/ 2% 156%H/ 49% | 159/ 50%
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Naming evaluation
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Productivity evaluation 0%/ 0% 3%/ 1% 1%/ 3% 156/ 49% | 150¥/ 47%
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- (Flavor/ (Food ot (Taste) = -
(Package (Naming) (Price) (Other)
. Scent) texture)
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Satisfying factor 99/ 3% 139/ 4% 42% 153%/ 48% | 11H/ 3% | 0¥/ 0% 0%/ 0%
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&/ Supplement and comprehensive analysis
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H & / Future plan
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Product
promotion plan
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recipe
application plan




