a2 QtHILET AlE vE A E

Analysis of Consumer’s surve
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Product information

=g

Product Name

MS0IHA

MZEAH=ESH)

manufacturer

AZE SAHHIS
Similar products on the
market

¢ MEY Product name :
Rica

¢ MI=A} manufacturer :
namanmarket.com

¢ OHE=0F EHOHOHA

Selling price in the country:

38,900=/200g
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Date of consumer’s survey and numbers of respondents
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Date of survey

20244 1128

4= SBA4 #

Number of respondents

320
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Analysis result

2HIXF & / Consumer type
g =
Gender Age
male / female 20s / 30s / 40s +
142/178 75/131/114
M= ZII (1) / Product evaluation
5] JRIKIICH = E=0(Ct = 0K &L
Strongy disagree Disagree Neutral Agee Strongy agree
BIZAIZ(ZRC) QXS I 159 / 5% 419/ 13% | 1529/ 48% | 749/ 23% | 38%/ 12%
= SNS, 2¢ctel INRIEAY]] HOI02 U&2 J|Et
=2 Al E%% [e] % %4 ,
demies 22 2 E= 053/ 8% | 58/ 18% | 17224/54% | 658/ 20%
WX 85 0%/ 0% 0%/ 0% 6%/ 2% 143/ 45% | 171/ 53%
A 5 el 0/ 0% 0/ 0% 1288/ 4% | 174%/ 54% | 1342/ 42%
Evaluation after eating = = = = <
o
Al eoh 0%/ 0% 0%/ 0% 152/ 5% | 165%/ 52% | 1409/ 44%
Naming evaluation
ASH Tt o/ o o 1 &1/ 40 = o = o
Productivity evaluation 0%/ 0% 2%/ 1% 13/ 4% 1729/ 54% | 133/ 42%
Jb= "ot
. . 299/ 9% 1079/ 33% 143Y/ 45% 32%/ 10% 9%/ 3%
Price evaluation
KIZ ZJ} (2) / Product evaluation
TéHiIi: &F/EH A Ay 40l el 5124 9 9
| %2l (Flavor/ (Food 9+ (Taste) A l,o b l
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
gE Qo 1279/
=] % % % % % % % % % % %
Satisfying factor 17/ 5% 9%/ 3% 40% 165%/ 52% | 2H/ 1% 0Y/ 0% 0%/ 0%
20 R0l 1369/
[mZ] o) [mZ] o, (mZ] [o) (mZ] o) [mZ] o) (mZ] o,
Unsatisfying factor 0g/ 0% 0%/ 0% 0g/ 0% 0g/ 0% 0Z/0% 100% 0%/ 0%
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il S&=24 / Supplement and comprehensive analysis
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£ H& / Future plan

HNEZ st

Product - &t=2 Z2|0/Y¥ HA
promotion plan
dlAIL E=ghot

recipe - HA |23, HAd, HA E=

application plan




