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Product information
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Product Name a
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manufacturer

AZE SAHHIS
Similar products on the
market

¢ MEY Product name :
Evelife HA

¢ HIZAF manufacturer :
cuahanghaitrang.com

¢ OHE=0F EHOHOHA

Selling price in the country:

8,000/150G
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Date of consumer’s survey and numbers of respondents
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Date of survey

20244 1128

42 SgR 4

Number of respondents

320
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Analysis result

2HIXF & / Consumer type
k=] o™
Gender Age
male / female 20s / 30s / 40s +
176/124 56/67/177
M= ZII (1) / Product evaluation
5 TRKIICH R QU B0 TR H TRt
Strongy disagree Disagree Neutral Agee Strongy agree
BIRAZ(EMC) AXNE FO} 49 /1% 3524/ 12% | 1599/ 53% | 40/ 13% | 62/ 21%
- SNS, 2¢ctel INRIEAY]] AHOolOk2 &2 J|Et
=2 Al E%% [e] % %4 ,
demies 22 2 E= 1824/ 6% | 532/ 18% | 1712/57% | 58/ 19%
HIIX H5E 0%/ 0% 0%/ 0% 109/ 3% | 1342/ 45% | 1562/ 52%
NS & ek 0/ 0% 5%/ 2% | 272/ 9% | 1582/ 53% | 1102/ 37%
Evaluation after eating = = = = <
o
Al eoh 0%/ 0% 0/ 0% 1004/ 4% | 1652/ 55% | 12321/ 41%
Naming evaluation
AEH B} o/ o oy u o 1ao o o o/ ano
e T 0%/ 0% 5%/ 2% 429/ 14% | 1629/ 54% | 902/ 30%
pI=: It
: : 219/ 7% 6221/ 21% | 1322/ 44% | 39/ 13% | 469/ 15%
Price evaluation
KIZ ZJ} (2) / Product evaluation
l_éHliliil /e e Hioj = 09
- (Flavor/ (Food 9+ (Taste) = B
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
2y i 1024/ 3% |4201) 14%| 782/ 26% | 12924/ 43% | *1S/ | 02/ 0% | 02/ 0%
Satisfying factor = ? = ? < ° = ° 14% < ° = °
ety 0%/ 0% | 2%/ 2% | 58/ 5% | 3%/ 3% | 0%/0% |96/ 91%| 0/ 0%
Unsatisfying factor = ° =l cR Shoe < ° SIVe = cp uel YR




il S&=24 / Supplement and comprehensive analysis
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&= J|& / Future plan
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Product
promotion plan
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recipe
application plan
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