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Analysis of Consumer's survey
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Product information

H39
Product Name

HMZEAH=ESH)

Manufacturer

+ MIEY Product name :
Moc Chau Z 2|

= o Iz
. ANE SAHIS ¢ MZE At manufacturer :
Similar products on the Moc Chau. Viet Nam

market

¢ O =D ZHOROL=A
Selling price in the country :
VND 150,000 / 500g
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Date of consumer’s survey and numbers of respondents

=3 o

20244 38 222~31(10L2H)
Date of survey

4= S84 +

2154
Number of respondents 15
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Analysis result

AHIXF 88 / Consumer type
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Gender Age
male / female 20s / 30s / 40s+
90g / 1259 62% / 95% / 58Y
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KIZ ZJ (1) / Product evaluation
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. Strongly
Strongly Disagree Neutral Agree
. agree
disagree
SIZAZ(BY]CE) IXE T} 8Y/4% 1598 /7% 42H/20% 27H/13% 1239/57%
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B=as8s 2 8 32 1420/7% | 87/17% | 8421/39% | 80/37%
HIX &%
3| X H= 0Y/0% 3¥/1% 149 /7% 429 /20% 156Y/73%
Package Preference
A& & OlA
. . 0Y/0% 7H/3% 65%/30% 86 /40% 579/27%
Impression before eating
A& & EHO}
. . 0Y/0% 3Y/1% 25%/12% 599 /27% 128Y/60%
Evaluation after eating
diolel "ot
. . 0Y/0% 6%H/3% 63%/29% 1469 /68% 09/0%
Naming evaluation
AESH HIL
- . 0Y/0% 3Y/1% 25%/12% 60%/28% 1279/59%
Productivity evaluation
JrA =t
. . 86 /40% 48H/22% 35%/16% 37Y9/17% 99 /4%
Price evaluation
MZ Il (2) / Product evaluation
gHilil s/ad ne Hory 7= e
| Xl (Flavor/ | (Food | St (Taste) il l.o +._' |
(Package (Naming)| (Price) (Other)
. Scent) texture)
design)
ot 20l
. 14H/7% | 5Y/2% [34H/16%|143H/67%| 19€/9% | 0¥/0% | 0H/0%
Satisfying factor
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=== 0%/0% | 02/0% | 3%/2% | 72/5% | 023/0% | 'S*E/98| 009
Unsatisfying factor %
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H &l / Future plan
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promotion plan

ol
o0
0l

I

elAlILl &

recipe
application plan




