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Analysis of Consumer's survey
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21} Analysis result

=8 / Consumer type

AY Gender |Male 1129,

Female 148%

HH Age

20s 48%F / 30s 97 / 40s+ 1154
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I} (1) / Product evaluation
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Impression before eating
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Evaluation after eating
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Naming evaluation
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Satisfying factor
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Unsatisfying factor
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