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Analysis of Consumer's survey
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Male 1169,

Female 49%

AHH Age

20s 68% / 30s 959 / 40s+ 102%Y

KZ Ot (1) / Product evaluation
dE QX
3l et JOX &0 S S0|CH J=CH e 20
Strongly .
. Disagree Neutral Agree Strongly agree
disagree
SR AE(BYE) 2AXE Bt 5% / 2% 14% / 5% 52% / 20% 74Y |/ 28% 120Y / 45%
= SNS, 2¢ctol INRIEAY] ] AHolorz &= J|El
SIRAtZ 0l 9f (=] ) _
BnUBRE TN & 2| ool e | 642 /6% | 1142 / 62% | 349 [ 20%
WIIXl &8 % 0% / 0% 0% / 0% 178 / 6% 124Y /| 47% 124Y /| 47%
A& = HD
I_ } . 0% / 0% 2¥ [/ 1% 159 / 6% 84Y / 32% 164Y / 62%
Evaluation after eating
Holg Ho
ﬂ. ! } . 0¥ / 0% 38 /1% 41% / 15% 1319 / 49% 90Y / 34%
Naming evaluation
g8 82t . 0% / 0% 0% / 0% 144 / 5% 1659 / 62% 86Y / 32%
Product|V|ty evaluation
JtAa HO
. } P. 749 / 28% 86Y / 32% 45% [/ 17% 35% / 13% 259 / 9%
Price evaluation




M= ™Il (2) / Product evaluation
g?}i: 8/ 8M a 4ol oA a9
- (Flavor / (Food 9t (Taste) = -
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
B 20l
e 175/ 6% 35H/13% | 52/ 20% | 154H / 58% | 2H / 1% 58 / 2% 0 / 0%
Satisfying factor
E0E QoI
. 0/ 0% 6% / 3% 9 / 5% 3%/ 2% 0¥ /0% 1562 / 90% 0 / 0%
Unsatisfying factor
HatAre & A S&E=24 / Supplement and comprehensive analysis
HI| E2 AO|=Q| BRI} H7| ZQD OfASD A[RISH BHO| E/}tE. MU {7 HalX| ot RE
Sl O TX| BIOtM £F. 27t AT 22 00| 30l ZE A= Kot =0 X 2t}
2 Hol| xo0| E3. 82 HoM X|op7t ot 2 Lol Ofo|E0| A= Tt F2[7F 2 5= UX|Tt
2T AS Yol 3A 2| U/UZ. 4X F=20| 0|t 20| & = A0M A|AZ ARSI g
&% & / Future plan
HZE 290t
Product dxE 8%t et 34 BE
promotion plan
dlAIL E=ehot
Recipe FAPNE-E
application plan




