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Gender Age
male / female 20s / 30s / 40s +
147/203 105/117/128
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Strongy disagree Disagree Neutral Ages Strrondy agree
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WX 85 0%/ 0% 0%/ 0% 12%/ 3% 167H/ 48% | 171/ 49%
A& & HOt o o o o o o o o o o
=elEien CRET Galin) 0g/ 0% 0d/ 0% 5%/ 1% 127H/ 36% | 218¥/ 62%
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Price evaluation 2798/ 8% 799/ 23% 1379/ 39% 68/ 19% 398/ 1%
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= (Flavor/ (Food 9t (Taste) = N
(Package (Naming) (Price) (Other)
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Satisfying factor 299/ 8% | 14Y/ 4% 41% 138%/ 39% | 21H/ 6% | 3Y/ 1% 0%/ 0%
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Unsatisfying factor 02/ 0% | 02/ 0% | 038/ 0% 08/ 0% 02/0% 100% 02/ 0%
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comprehensive analysis
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