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¢ HIZAF manufacturer :
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Selling price in the country:
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Date of consumer’s survey and numbers of respondents

Date of survey
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Number of respondents
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Analysis result

2H|IXF |8 / Consumer type
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Gender Age
male / female 20s / 30s / 40s +
137/198 97/106/132

M= O} (1) / Product evaluation
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Strongy disagree Disagree Neutral Ages Strrondy agree
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35%/ 10% 738/ 22% 1758/52% 5298/ 16%
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Naming evaluation
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Price evaluation
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138/ 4% | 148/ 4% 1328/ 39% | 148/ 4% | 0¥/ 0% | 0¥/ 0%

Satisfying factor 48%
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