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market
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Selling price in the country:

80,000=/1kg
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Date of consumer’s survey and numbers of respondents
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Date of survey
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Number of respondents
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Analysis result
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Gender Age
male / female 20s / 30s / 40s +
108/157 82/113/70
MIZ Ol (1) / Product evaluation
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Strongy disagree Disagree Neutral Ages Strrondy agree
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Naming evaluation
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Satisfying factor 118/ 4% |35/ 13% |84/ 32% [114H/ 43% | 21/ 8% | 0H/ 0% 0%/ 0%
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promotion plan
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application plan




