a2 QtHILET AlE vE A E

Analysis of Consumer’s surve
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Product information

H39 i
Product Name
HZAHZSSA) HAN S

manufacturer

AZE SAHHIS
Similar products on the
market

¢ MEY Product name :
HIE Y i

¢ HIZAF manufacturer :
sieuthiducthanh.com

¢+ OHE =D ZHOHO+A
Selling price in the country:
48,000=/1kg
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Date of consumer’s survey and numbers of respondents
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Date of survey

20244 9E

g2 2% &

Number of respondents

345
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Analysis result

2HIXF & / Consumer type
g =
Gender Age
male / female 20s / 30s / 40s +
134/211 84/138/123
M= ZII (1) / Product evaluation
T3 TRIKIICH = E=0(Ct = 0K &L
Strongy disagree Disagree Neutral Agee Strongy agree
SIZAE(ERE) QX B} 8% / 2% 259/ 7% 1659/ 48% 1329/ 38% 159/ 4%
= SNS, 2¢ctel INRIEAY]] HOI02 U&2 J|Et
=2 Al E%% [e] % %4 ,
demies 22 2 E= 00/ 6% | 64/ 19% | 189%/55% | 14991/ 43%
WX 85 0%/ 0% 0%/ 0% 3/ 1% 156/ 45% | 186Y/ 54%
A 5 el 0/ 0% 0%/ 0% 1821/ 5% | 18521/ 54% | 14291/ 41%
Evaluation after eating = = = = <
o
Al eoh 0%/ 0% 0%/ 0% 1821/ 5% | 18521/ 54% | 14291/ 41%
Naming evaluation
ASH Tt o/ o o 1 2/ @O = o = o
Productivity evaluation 0%/ 0% 4¥/ 1% 19%/ 6% 1779/ 51% | 1459/ 42%
Jb= "ot
. . 26/ 8% 89Y/ 26% 1519/ 44% 56%/ 16% 239%/ 7%
Price evaluation
KIZ ZJ} (2) / Product evaluation
?Iil}i: /e e Hioj o= 09
- (Flavor/ (Food 9+ (Taste) = B
(Package (Naming) (Price) (Other)
. Scent) texture)
design)
gE @0l 1439/
=] % % % % % % % % % % %
Sl e 149/ 4% | 169/ 5% Pt 1562/ 45% | 169/ 5% | 0%/ 0% | 0%/ 0%
o= Qo 1028/
[mZ] o) [mZ] o, (mZ] [o) (mZ] o) [mZ] o) (mZ] o,
Unsatisfying factor 0g/ 0% 0%/ 0% 0g/ 0% 0g/ 0% 0Z/0% 100% 0%/ 0%




gt&24 / Supplement and comprehensive analysis
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H & / Future plan
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