a2 QtHILET AlE vE A E

Analysis of Consumer’s surve

O HIAE HIS 38
Product information

Product Name

\U

Hume

g

MZEAH=ESH)

manufacturer

FEsXE

& Product name :
T (B2 A

T

s NS
L

ANE SAMHS

¢ HIZAF manufacturer :
farmersmarket.vn

Similar products on the

s oHE=IF B0t

Selling price in the country:

329,000&/450g

OHBIHAE =& 20 € SEL =

Date of consumer’s survey and numbers of respondents

20244 9E

350




=4 A

—_

Analysis result

2H|IXF |8 / Consumer type

a4 oA
Gender Age
male / female 20s / 30s / 40s +
184/166 88/142/120

M= O} (1) / Product evaluation
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Strongy disagree Disagree Neutral Ages Strrondy agree

SI2AZ(EU™ME) AXNT HI} 129 / 3% 329/ 9% 1418/ 40% 949/ 27% 719/ 20%
SNS, 2¢ct9ol RN/ AHolorz g= J|El

36/ 10% 45%/ 13% 196 /56% 738/ 21%

WK AEE 0/ 0% 0/ 0% 9%/ 3% | 174%/ 50% | 167/ 48%
NS & ek 0%/ 0% 0%/ 0% 9%/ 3% | 1882/ 54% | 1532/ 44%
Evaluation after eating < < < < <
o
FlRliE =2 0%/ 0% 0%/ 0% 1294/ 3% | 1883/ 54% | 1502/ 43%
Naming evaluation
AP
S 0%/ 0% 3%/ 1% 1824/ 5% | 178%/ 51% | 1512/ 43%

Productivity evaluation
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A % A % A % A % 3 %
Price evaluation 328/ 9% 106/ 30% | 1452/ 41% 45%/ 13% 22%/ 6%

KIZ ZJ} (2) / Product evaluation
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- (Flavor/ (Food ot (Taste) = -
(Package (Naming) (Price) (Other)
. Scent) texture)
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Satisfying factor 238/ 7% | 128/ 3% | 105/ 30% | 189%/54% |21/ 6% | 0¥/ 0% | 0/ 0%
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Unsatistyingl factor 0¥/ 0% | 0¥/ 0% 0F/ 0% 0¥/ 0% | 0¥/ 0% 100% 0%/ 0%




&/ Supplement and comprehensive analysis
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H & / Future plan
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Product
promotion plan
dIAlIDl &

recipe
application plan




