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Product Name Product type

NG

GOLD ENOKI
MUSHROOMS
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X} 88 / Consumer type

M Gender

Male 10%¥, Female 30Y

G

Age

20~30s 5% / 30~40s 83
40~50s 8%/ 50~60s 11 / 60CH OfAk 8H

K= "I} / Product evaluation

EE (Questions) £ (Answer)
uct eict gix|ot 2 & QCt
1. H=3t HES Hol2 d™o| A& (268/ (13%/ g/
65.0%) 32.5%) 2.5%)
7t ot m7|x| | QXK= 7|E}
2. oilE=el MES Tofgt [ 7R n2isk= A FALR | 208/ (16Q/ 3%/ 0%/ 18/
50%) 40%) 7.5%) 0%)) 2.5%)
oj
0f *ZCt ECt | ES0|Ct | Xt E=x|oct
3. AAISH 2T} gto| ofEELITE ooz | eud | e | om  FoE
0, 0, 0, 0 o
25%) 60%) 15%) 0%) 0%)
- O§p S| IClS Aeit 79 Off OjgE AMeR IR :
2t orict | =z
4. 22 O] ¥E2 FOistAS LI 328/ 7%/ (1%
80%) 17.5%) 2.5%)




EE (Questions) B (Answer)
74 ot oj7|X| | QK= 7|E}
- JECHE MESH 32 0|R7F 2AQI7Q? 9%/ (20%/ 1%/ | ¥ | 0
28.1%) 62.5%) 31%) | 63%) 0%)
7t ok mjZ|X| | IX|= | Z|E}
- DX QCHE MEisH 42 O|f7I FAQTIR? 0%/ 0/ 0/ 0%/ =l
0%) 0%) 0%) 0%) 100%)
oj2
o ZLCt ZLt | EESO|CH SX| G t+x| o
5. 81 MELl 7t40| MFESICtn “IAX|LER? 73/ (13%/ 78/ 3%/ 0/
17.5%) 32.5%) 42.5%) 7.5%)
0%)
|
_.._l —
6. BHik HIZO| 3| AP ARISOI o7| e Z Zuer | T S, 1%/ U I - e
6%/ 5259 | (5% | OF | gm
15.0%) 32.5%) 0%) 0%)
SaAte 2 J|EtS A
o FHFWOIHA FOf Al 7t S8t QA2 J1A(50%), H40%) 22 SE
o ot HFWO|MA O BEFEE = UHE £ OjRTE 85%, 28 15%2 3
o Th=AL ZEHO|HAIS FOfE Q|AZL QUCt 80%, TONCIAL QICt 17.5%, R E2ZICt 25%2 &
- FOiOJAL QUCHE SEHAL T 62.5%7F B2 7t F2% oz M
o THEAN ZHFHOIHA 71 M= Mo/OIRMS 50% 25 425% HIMS 75%2 &
o HXIAIFOA QI7|7F USK| o0 CHs DjLIHCHIECE 67.5%, 2& 325%= SH
o SgolH
- Yot Wo|MAECH AlZto| ZEZlIstn St0| Z1 FHESICH= AH|A B8 HS
- 7tA0]| TLSH AHXE0| B2 HOZ EACLS ZXsts A2 oHA7L oLz,
AH|XIEO| EO gA HES MY = ALE /HHEZ=2a N, HE 48 5) 28
- S3YWolHA S &8 LY 2237 412 ZE|HES HIHOE AV Z M,
AH|XHEO0| H7|5Q M2 E &8 = AUEE /R




