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Analysis of Consumer's survey

o E=XYUR : 20248 6B 252~262 / o SYK £ : 309
= Zx==
RIS e EQE HMES= HAz

Product Name

Product type

21} Analysis result

& / Consumer type

AY Gender

Male 8¥, Female 22YH

20~30s 19 / 30~40s 182 / 40~50s 10Z/ 50+ 1H

XE Ot / Product evaluation
& 2 (Questions) g8 (Answer)
Adl HlZO " A ACH oict x|t 2= ULt
H| =%t S HolE AB0| Q&L N EA o Sl
" =o s e 74 ot 7| X| QIX| = 7|E}
Ct=20 SH [T F goiolL)y = -
2. HSFEI MEE 7O W 718 Aok PRI | 2o m30n | (128040%) | ©63/20%) | 3Z/10%) | /7%
OZF_ |
N . jezct | =0 | msoct | Exigc| T
AlSE ZdqF gko A |7 OFI:
3. AlAEh 23 ol oFS Lt B39 | GIAT% | 17Z/57% | @A |
(03/0%)
| 0§ SRIUCIS MEEt 2 OfiF 0[92 eIt -
st =Zo N a0} OfL|Ct Z Z=ct
St 0| AFZS AONSIAIAL|T
4. g2 O] HES FONSHASLIIN? (3%1/10%) (5%1/17%) (2%1/7 %)
= = 714 ok oj 7| X| RIX| = 7|E}
_ OS2 MENsZHS ole 7t Bojo] 4 ot
B0E dREEe olRt £ OB/0%) | CF67%) | (1B/33%) | (0B/0%) | (0F/0%)
N 724 of W7|X | OXZ | 7|t
| OEX|OCIE MENSIAS 0|27F 2oiol7 . 7
—EAEES QREL ORI FAANDY | coyeny | ouuow | 00w | 00w | 00w
OZF_ |
5 nHO o | =0 | mEon —~x| oy | T
St HZOo| 7tz0| MASICID v L TS S < |:
9/30%)
6. S XIBO| BIR| AR ARISOP eUilg % 2 | a%ry | @b | o | el |
/0% | 10 | 9gen | 6320% | ooy
[&)

_




I JIEF2 A / Supplement and comprehensive analysis
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