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Age Dairy food 100% 100% 100%

35-44 Dairy food 20.59% 20.64% 20.69%

55+ Dairy food 19.23% 19.24% 19.25%

45-54 Dairy food 17.66% 17.67% 17.68%

25-34 Dairy food 15.03% 15.02% 15.01%

0-14 Dairy food 14.57% 14.56% 14.55%

15-24 Dairy food 12.92% 12.87% 12.82%
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- Global Trade Atlas 0 2lgtH 2010 Y@ AJlIE=2 KRMHE L2 2009 ¥ USD
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B Milk

¥ Cheese
Yogurt
Cream

¥ Soy Products

¥ Spreadable fats
Fromage frais

Chilled desserts
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20094 20104 2009 20104
1 | New Zealand 173,075 284,860 331 37.0 0.65
2 | Australia 147,752 206,053 283 26.8 0.39
3 | Malaysia 57,732 74,185 11.0 9.6 0.28
4 | France 30,303 40,644 2.8 5.3 0.34
5 | Netherlands 33,680 37,333 6.4 49 0.11
6 | Thailand 22,297 36,901 43 4.8 0.65
7 | United States 16,722 31,864 3.2 4.1 091
8 | Germany 14,532 22,721 28 3.0 0.56
9 | Denmark 11,753 17,685 22 23 0.50
10 | Ireland 14,988 17,025 29 22 0.14
A2 &l : Global Trade Atlas
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Fraser and Neave Malaysia Dairy  Groupe Danone Fonterra Co-  FrieslandCampina
Ltd Industries Pte Ltd operative Group
Limited

At&2 & : Datamonitor DBCM7268/Published October 2010
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- XX AIEE Kraft Foods, Fraser and Neave, Bel Group, Bega Cheese, Irish Dairy Board
Co—-operative, Arla Foods amba, Fonterra Co-oerative Group S92 =22 CI2s Bgi=
o AZ0l 3™ =Y.

- QRHE AN&EZ Sodiaal/Pai Partners, Fraser and Neave, Goupe Danone, Fonterra Co-
oerative Group &2 Z Jf JIZ0l AIE2 =& ot UL Ex&2 16% 0|12tz 3H
ol &3t .

o
i

A= & : Global Trade Atlas, Datamonitor, AJIEER A, AJIEE aT HEH



