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N EIUES 20,432 | 20,252 | 20,881 | 19,536 | 17,143 | 21,435
22 (%) 199 | 207 | 222 | 216 | 224 | 185
AL 115 | 132 | 112 | 132 | 141 | 148
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2011 | 2012 | 2013 | 2014 | 2015 | 2016

Kosher 5,606 | 5,386 | 7,570 | 7,942 | 7,423 | 8,985
Low/no/reduced allergen 2,228 | 2,250 | 3,930 | 4,828 | 4,914 | 6,552
Gluten free 1,994 | 2,000 | 3,609 | 4,550 | 4,534 | 6,123
Ethical-environmentally-friendly package | 2,806 | 2,903 | 4,254 | 4,268 | 4,239 | 5,056
No additives/preservatives 2,647 | 2,524 | 3,544 | 3,549 | 3,471 | 4,591
Social media 0 808 | 2,118 | 2,599 | 2,871 | 3,994

GMO free 550 | 567 |1,352|1,993|2,685] 3,732
Organic 1,332 1,279 2,097 | 2,084 | 2,313 | 3,011
Microwaveable 1,827 | 1,706 | 2,531 | 2,530 | 1,749 | 2,287

Ease of use 1,319 1,401 | 2,133 | 2,062 | 1,700 | 2,287

=4 : Mintel GNPD.

2011 | 2012 | 2013 | 2014 | 2015 | 2016

Kosher 124 | 121 | 118 | 119 | 11.7 | 113
Low/no/reduced allergen 4.9 5.1 6.1 7.2 7.8 8.2
Gluten free 44 4.5 5.6 6.8 7.2 7.7
Ethical-environmentally-friendly package | 6.2 6.5 6.6 6.4 6.7 6.3
No additives/preservatives 5.9 5.7 5.5 5.3 5.5 5.8

Social media 0.0 1.8 3.3 3.9 4.5 5.0

GMO free 1.2 13 2.1 30 | 42 4.7

Organic 3.0 2.9 3.3 3.1 3.7 3.8

Microwaveable 4.1 3.8 3.9 3.8 2.8 29

Ease of use 2.9 3.2 3.3 3.1 2.7 2.9
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