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Thailand B2C Ecommerce
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Thailand C2C Ecommerce
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Honestbee

www.honestbee.co.th
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Happy Fresh

www.happyfresh.co.th
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Tops

tops.co.th
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Central Retail Corporation?]
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Tesco Lotus

tescolotus.com

Tesco Lotus "2 & A Extra,
Hypermarket, Department Store,
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Big C

bigc.co.th
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Delishop

START SHOPPING

delishop.co.th
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Thailand B2C Ecommerce Value by Channel in 2016

E-Marketplace
Social Media

Cross Border

Priceza
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1) Social Media (40%)
2) E—Marketplace (29%)
3) Online Retailers/Brand.com (27%)
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