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German Milk : China

1. STATISTICS ANALYSIS —

“2014 9 =
[0 = U $& HS CODE= M0401.20, o7 3oty s

< 96 HS CODE AH >

Waeh A9 (FFHA o2 oA dgoly 1
gt 0401 vel HsE FrbelkA] 9 Zlow st
0401.20  AMHEo] A F92] 100%2] 18 ZBhL 100%2] 6 o Bkl A
Z2 0401.20  AMEo] A o) 1008 18 2k 10022) 6 ok 2

Z3 @ 3 B (www.customs.go.kr), =3 ZAH (www.customs.gov.cn)

0 2014 229 ¢ *aa Fo|2 sfolet A3}, 9l 19158 ogejolr}

olgelel, %4, W]

ol & ARABRAL 9l Ao ® A

F= A5, 2014 2

iy o — 228 F 9 A= ol2Tol®, 2014 99 4,748% e
9 4919 o 5 s e ol A dnl oF 9% gt A

O 20149 5 fr 7 AS 20136l nlal] & Fo7 Jgstur
TUTE 45l =28 (29] 7,847 E@)

o A tin] ¢k 87%2] =& Z7HA)

(&9 22, %)

T4 = 2012 2013 2014 /22(())11%

7

A A 4,545,411,464 5,408,637,628 5,834,012,852 7.86

1 olggol 933,193,850 1,041,029,237 947,482,204 —8.99

2 54 706,533,640 789,005,127 888,535,033  12.61

3 7] 378,168,576 458,463,556 575,302,881 25.48

4  F= 68,012,209 148,918,456 278,469,978  86.99

5 of)d¥W= 136,182,062 174,657,421 270,639,203 54.95
%2 : Global Trade Atlas(www.gtis.com/gta)
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2. STATISTICS ANALYSIS
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52915t 190l #aEw 2013 i)

« 2T 006 ol — 2012 g ok 24979k 243192 o 2014 ok 19 7419
e O 5 SR ojF 1T, A AAES o 107.4%% A
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AR 35657 — S 2014W T 95 591 A% U] oF 3992 AV B A5ES
T
IF - 7Y 29
APFE-E 14.6%3HA < 23 L8 29 Zo] >
6]% /‘01 5‘1% (%‘?"I . %31, %)
NS 5.6% XA _ 2014
T3 2012 2013 2014 /2013
S
A A 68,012,209 148,918,456 278,469,978 86.99
1 54 24,972,431 61,708,469 107,407,815 74.06
2 3F 11,086,081 19,344,184 40,675,979 110.27
3 FERI= 17,323,935 25,434,460 35,778,475 40.67
4 T 6,092,347 15,876,617 24,432,604 53.89
5 3t 2,656,293 6,885,796 15,657,642 127.39
=2 : Global Trade Atlas(www.gtis.com/gta)
= 0 B $H 59 Fo >
(9 v EY, %)
12.000 10,740
10,000 S
8,000 I—
6,170
6,000 (e
4.000 2,497 I
2,000 - —
2012 2013 2014 .
Z2] : Global Trade Atlas (www.gtis.com/gta)
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3. STATISTICS ANALYSIS — &3 98§ A

‘TE e ARTE ASH AZA

O =294 A=) 7131 die|lHRYEe] w2, 20149 T=12] 7 A%
TRE ok 2199 7,872 S| 2 UeRSt

— 20119~2014d 4d B9t T 7 A & AFLES oF 23.29%=

¢}
B /M 715 Aew U

KEY INFO — 20119~20149 B¢t A A AFES oF 7.23%% vd Fe

AAE WAL Sl

F3 $F A e

2011 ©]% °} 7.23% <FF 7/ AZTE 2 ALE >
o A%He FHAE (9] © Wy e, %)
7|5 CAGR
Overall
2011 2012 2013 2014 (2011-
Growth
2014)
A%
25 17,826.27 | 18,570.82 | 20,317.52 | 21,978.72 | 23.29% | 7.23%

Z=2]: Data Monitor (www.datamonitor.com)
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= 2]: Data Monitor (www.datamonitor.com)
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4. STATISTICS ANALYSIS - 3 S
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s

23 90 Al U 714 0 24
AL fHio) T} Group Limitedjit: (2
x| 714o] ARJElaL Q=

7o Moty _
3~4%H el 1A s

Nestlejit¥= ¢F 10%HS A+F

o 1E1J/1E1°ﬂ

O}, Fonterrajil:= ¢}

712+ Nestleit (292) 2} Fonterra Co—operative

las) o] A s A9iae) B2

E

KT 7 A% 71928 A7& >
(F8 %)
71478 2011 2012 2013 2014
ZF A 100% 100% 100% 100%
Mengniu Dairy Co.
Ltd(Z) 22.89% | 23.14% | 23.39% | 23.64%
Inner Mongolia Yili Industrial
Group Co. Ltd. (33 17.31% | 17.51% | 17.71% | 17.91%
718 714 17.23% | 15.15% | 13.77% | 12.34%
Nestle S.A. (&9 %) 10.24% | 10.17% | 10.11% | 10.04%
Right Food Group) Co. Ltd (59 7.37% 7.79% 8.22% 8.65%
Sanyuan Dairy Corp($3) 6.53% 6.52% | 6.51% 6.49%
Fonterra Co—operative 3489 3679 3 86% 1.05%
Group Limited (2 AX) ' ? ) ? ' ¢ ' 7
dingdao Yichunle Milk | 5 7y 0\ 9919 | 3.07%| 3.249%

(Group) Co., Ltd(F=)

=x]: Data Monitor (www.datamonitor.com)
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20123 F= 9 A
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L
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AH A% 2011 2012
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15 — 24 17.92% 17.90%
25 — 34 19.48% 19.49%
35 — 44 20.51% 20.53%
45 — 54 13.78% 13.78%
55 + 8.28% 8.28%

=] : Data Monitor (www.datamonitor.com)

< 20129 T /5 A dEE 2v] AFE >
(FH %)

9%

mo-14
mis - 24
25-34
35-44

. 45 - 54
21% 4 55 +

15%

21%

=] : Data Monitor (www.datamonitor.com)
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2. MARKET TREND — &3 $% A& o]+

B 2 S SH BT ¥
KEY INFO

F2 fAE A gs [ 2008 F=AE Al wElR vhs o) T &R[AREY] - qbdlel
OOF BF 2AES) FUE o3 o] ol EA FHAL $he) Fert stEksha, At S5
+f AEET) T8I :

- 7 TAE Y d3lel wEd, 20109 IS oF 19 5,900
TERTIET T A Fd gl w Tl%o %}
Eolflont 201349 oF 197 500082 1S3k aL 2014 gt
" 5 MUH R L
Weidendorf 9= 7 mIA
2 221 g el WESkL
Ak AFL F U T -

FhRolm 1
42% % AFA] sk

ro
2
o
Jo
uls
Jo
Al
o>
=
i
=
[
NE
folr
N
2
o
Jo
S
©° o

— S ETAPE RS AR A At o] WEW, T AHIRREl]

N Ao}t vl o
T 27) A2E 71 o) T ol ek et ZAF A oF 80% o] sHAE oAkl
Bt Sl WgE Bole Aoz WAHNE

E3], MUH A|ES F2 tho]
EEZ o5 oJA] An|RlE
AT O S, elel® A SRSl ASHE 18 Adstad F5 %
AA=HEAGTS 20159 1€ A, A7 BRE ofe} 24
* MUH A% =wj7}174 F GA A7 AlEstoiof dhtpa R
— 200ML#27 7]*14F2
: 1329]¢F / 8k~

3 - EH A9 S ANA §5 ARE st 20149 59 19
— 200ML AE 2008k o

o) F 7ol BHEA e YA FAFL FYo] FAHYS

) A
: 108%1QF / ¥
— 1L#127)+1 9} < FT= 2RSS FIF +7 AZE >

0 16591¢k / ¥k

| | | |
— 1L A% 1008k~ o) 56-65A] _
| |
Tl A N
: 120919k / vk ! | | | |
1
R PETEL e
* Weidendorf A|3% =vll7}4 I ‘ ‘ ‘ ‘ e
— 200ML*307H+18}k2 25-354] _ N
L 60910k / ks 1 ] eng
16-244 _
| | | | | |
— HEEERZERAT 0% 20% 40% 60% 80%  100%

(T ST 7 =AdAD o

BUKUK &+



’

=H

b,
i

Is)

s 2o
LR

=

a3 i AL

o} T 7HA]

=]
1:/\6]
=] -
O‘l_.

k.

[e]

o
2

A
LS

3
_‘1

O;

-04

=

o]
T T
=z
6‘

o

S

- %
S, 1
= vepd

°©

O S =rellA

German Milk : China
KEY INFO

Gl & o
~ ~ &
Foda
oy T
oﬁ ;e mwl
L
& X iy o _ W T
~ a OF = MU U T
=TI A Bk E T
ol 7 3 EEEEE
= ol
9| N o) nH L
J T3 ;ay ; my w_ ©
T THEN 3
Ny BXOX o
~ K o —~ HA
B N o) <
_ .
Tz = o oF N T >
%, of 1] = B
O#E N OW WI_M ‘mﬂ __O._ 17_Al m.
Njo ~ 2T - )
i B Ho BX < Z
1T 90 o O Mo 2
m o OW ;ow_ Ov Eo m
U A LR = 2
or ° <P = ol < &
o] AR @ i A @
T Vg % g
Mo R ) =8
Mo ! & o . o3 g
_ " 5.2
] o SESE
S o
72 o] th__v.i_.M W W
TR £ g = 3
Mo B R0 wo £
o %1 ,_._% ok It
mED o R0 0 89
— KU
&g X o o % 7O
Mo & | 5 H_m =
8] 10
B 5 % o o g 1
B 7o 2l o Ko a3 Ko
.M | | | |

_’I’I_



=T 1 AAAF 713
2. &

3 zA123

B’
B

= A

Nfo



German Milk : China

1. PRODUCT INFORMATION — <%

SHOP #1. Wal—Mart

o] | X]

TEL : +86 21 5094 5881
Contact

point

ADD : No. 252—-262 North LinYi road, Pudong New District, Shanghai

— 2013 wWE= 409 7,000% G E 7|EshdA dd oin] wjEd 2.3%
TR - 20139 2%87] 7= o= U AADFE 6.7%5 AAE

- F5 A% 398709 AQFEL BASn e

— AnkR, A7k Ak Aulg, FEYAYG HPom o2 @unPor AFEAAY
AA A= A5 B8l ASAowE st Sl
AL - B FEIAY DAFES F4F ool FHY

- B el BUA SR wEA ga Y-S

GAE oA 5Y SFE Al v Sl A goy 5 ffFel dig Fo
oy AMAE HEEE 09 B WS ohth shAuE lkg B oF 20919 HEel WA
JE&TI- o] ”»
gy F°1 Atk

K Miss. Chen

(Wal—Mart =i A)
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German Milk : China

SHOP #2. Lotus Center (Pudong)
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ADD : No. 1118 Dingxiang Road, Pudong New District, Shanghai

SHOP #3. Carrefour

German Milk : China
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German Milk : China

2. PRODUCT INFORMATION -

33 4

BAAE HAdR

= Wal-Mart 74 @3(2015d 7€ 44 7|&)

A= A=A Az= =% 744
Milk
, 15.89] ¢t
) Guangming _
Guangming _ =t 950ml =
Milk, Inc
16.691<H)
Ti Hengtianran e 1L 16.82]t
lanyuan Aie . 2t
Y Trade, Ltd B
Hengtian
Anchor Commercial | &= 1L 21.89]<tk
Trade, Ltd
o . 16.99]9F
Xinxiang Milk,
Shuangfeng o 950ml (LY
Inc
17.7912D)
) 11.9¢]gtH
Guangming _
Sandao _ Xt 950ml L=
Milk, Inc
12.591%H)
12.99]<t
) Walmart
Chalkhill I ¢ Ltd = 250g*3 L=
nvest,
17.2891%b)

2015¥ 794 6¥¢

= 199t = 180.504(7




German Milk : China

= Lotus center(pudong) 7}2 €d3(2015d 7€ 44 7|&F)

A& A ZA} A= T 7+4
Milk
Xinuodishi Food
Emmi R PN 1L 22.89] 9k
Ltd
. . 18.6%]<t
) Guangming Milk,
Gaungming | =7 950ml L
nc
19.5¢]2hH
Hangzhou 15.1¢ ¢t
Weiquan | Weiquan Food, o 7k 950ml 9=
Ltd 15.8919hH
AishiChenyi milk
Manufacture
Arla _ dlu} = 1L 13.9919F
import
andexport, Ltd
Perfectland| Yili milk, Ltd [o]&&]o} 1L 18.8¢j¢r
Hengtian
Anchor Commercial [ A= 1L 222 ¢k
Trade, Ltd

20154 79 62 F= 19Jo

Rie



German Milk : China

Z3 Carrefour 7F4 #3(20159 7€ 49 71%)

A& A Z A} A== i
Milk
_ 17.9%]<t
) Guangming _
Guangming _ == 950ml (L3
Milk, Inc
18.4%]9hH)
Xinuodishi
MILKANA A 1L 9.9%] <t
Food Ltd ° i
Emmi Kinuodishi— |, ), 1L 229)
Food Ltd
Weidendorf | Lipin Food Ltd | &Y 1L 12.8¢] ¢t
T Hengtianran —— 1L 16.22]
lanyuan 2 . 21
Y Trade, Ltd | "
Sanchang Daxu
Del Leche Commicial e 1L 16.9¢] ¢t
Trade, Ltd

20153 79 6Y &= 199 = 180.50¥(7% 4Y =228y g %] 92)
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3. PRODUCT INFORMATION — &3 9§ 1
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047} wol - Wil Frhela Qlom, A AX
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- ¥ AR FEE, M 9 BAlE=ES st & g At S AlES FHAr AlE
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Holal et

0 S5 AF B Fol7} oW et
= A% UE F AUAEY 944 Anst ol HAWA 5
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ko

57t Z7hsL, ol WE % W
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- 9 AE HAS, 9F o], AYE, 99 RS dEdoz ¥ 5 vk P Mgl Fu
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0 3% US4 Ageln 4387 A A9t Folole AZsHeA
— SR AMES BATT AR Fedtin Azath @A g nelst Ao fE/Fe A4
649 A% Ao 79, 9 SHE A 189 LSk B Fol 9.
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German Milk : China
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German Milk : China

KEY INFO
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German Milk : China

2. DISTRIBUTION INFORMATION - <

KEY INFO
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Ho&
7} det

=

* Malidairy A1 =0i714
— 1L : 12.99I¢t

— JLRERERIR A B A RAT]
(3% 594 4 59
)

Ms. Lin

=249 TUH mEd 20149 = 8
Ao FEGAE A& F9/stoluple] oF 65.6%% ARk
e

O shd, #AHe 7 A Al e 2014 ©F 11.83%, 71!
1.68%2] vleo xAlshe 22t 2, 391l ¥
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— AujA AHolH A 20149 ¢F 0.6%2] "n|3k AFE&S B

<FF 7 A U e AE (Ed 718 >

(912 %)
T5 2011 2012 2013 2014
sy ulA/slo]l HukAl - 63.02% | 63.88%  64.74%  65.60%
HA 11.70%  11.74%  11.79%  11.83%
7HQ1 A u A 12.72% | 12.37% @ 12.03% 11.68%
AR ufjAt 10.78% | 10.21% @ 9.63% = 9.06%
AH|A AHOIA 057%  0.58% @ 0.59% @ 0.60%

=2] : Data Monitor (www.datamonitor.com)
< 20149d 5 7 AF 592 A7 >
(&2 %)
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LR
m 79l 204
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66%

=2 : Data Monitor (www.datamonitor.com)
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