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Instant Organic coffee : China

1. STATISTICS ANALYSIS — 224 A¥ $£YZFo]

“20143 F= AY FATE AA 29”7

O AAHE §715 Ad= dA & 7}%?401%1 r2%, 52 75
 HS CODE+ M2101.12.1000; &

< A3 HS CODE AR >
3= 2101.12.1000 AXHEAT S ZA#
%3 2101.12.00 7)€}

=3 @ = BA A (www.customs.go.kr), == TAH (www.customs.go.cn)

* [0 2014 224 Ay £ 1, 29+ okrlol =7t 244, 1 9 49
* TS T =7 AR

- 22 A% 59 P95 DM, T3 5 obAlo} Fbolx, L 9]
o e g9 Ske 9, B9, TP, vt 50w 449

0 F5¢ 2014d 224 A9 Sditsst A 29 2909 2
ol 7P e AAAE B

— F=9 20149 A¥ $9le 14% 26542 E 7153 Ad d

—]

g 3] 2=0] AlO IE__L
S 7 T e ok 129%° 9] S7H8 JEhA 1919 BeRHe] A Foli
1, 291 284, 54 ol1.0
=
T3 A, 20149 22 3 =
Feiel A, 2014 E < P8 A FY Fol >
e =7} 2012 2013 2014 AU
2013 F7t&
A A 1,195,369,302  1,266,905,036 1,492,783,289 17.83
1 3=+ 80,887,641 74,801,984 143,291,497 91
2 = 41,133,322 64,334,973 142,565,388 129
3 9= 59,833,600 69,289,617 88,692,977 30

%] © Global Trade Atlas(www.gtis.com/gta)

< T3 AY 54 Fol >

(9] vk 2e], %)
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%] :© Global Trade Atlas(www.gtis.com/gta)



Instant Organic coffee : China

2. STATISTICS ANALYSIS — &2 AY 4¢3

“Z3 A¥ FYAF, Gl AL 19), BT 291"

[0 20149 = A9 F FYAL 147 266482 FJAH

— Dol Alol= AEA AFol mEH olepu 7t AF7A AAS
= AY Ao dHA Qov, T U M & Ay
ol AH&S AT QL. 2014d 39k 8,343 9] ¢l

X

/ ox T 79 & aAdA 26.7%= AA
o — ©gbo] A =l AY A HT FHAECA VIAEL
* 2 wWeE1 Qlu. 201449 $eab del dd iHl 305%7F

) Al A3gstan 290 B4

— AR AR FEI LA okl Av= Zh A Attt o
KEY INFO okdl ubyl S AU Qo] =3 Ay A AL B 072 &
9. 20149 T A AW A gl M S%E m|m] 3} Tk

oL A il 74% A3} FAH 2 R B

TE THH Y

wreo] Ao — 4] 19,
SEEE RS

<F = A 7Y AR >

(k2] @ 2, %)

Sk — 491 29, @sk 2014/2013
Mow oA e 27} 2012 2013 2014 g
A=A} — ¢ 49, Al A 41,133,322 64,334,973 142,565,388 121.60
AFEAE AT 1 g o} Al oF 16,375,946 | 27,603,937 38,343,410 38.91
2 3= 6,314,565 9,312,303 37,780,512 305.71
3 == 1,647,468 4,749,646 3,451,0652 626.59
4 Q1= Ao} 3,286,457 7,449,864 12,989,197 74.35
5 A7VE= 2,645,273 3,070,801 3,371,545 9.79
6 HEY 1,641,120 1,591,730 3,142,225 97.41
7 = EH|o} 556,549 1,510,247 2,532,362 67.68
8 LS 3,936,989 3,551,678 2,398,520 —32.47
9 71 ek 0 0 2,061,000 0.00
10 o 7k 1,304,178 1,328,012 1,608,262 21.10
%3 : Global Trade Atlas(www.gtis.com/gta)
<FF ) BFA AT 5 Fo] >
(& w2y, %)
4000 3,778
3,500
3,000
2,500
2,000
1,500
1,000 631 931
500
- m N
2012 2013 2014
=2] : Global Trade Atlas(www.gtis.com/gta)
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Instant organic coffee : China

O deleRuEel mew, 20149 FF QAHEAN AFS 59
2,535 @& H 4d Fok 53] FUleHE FAIE UER
— 2011'd~2014d 4d 59 S5 AARHEAY AFE F AFES
°F 54.6%% & Zo| TUHE 7|ES o= HAH
- 20119~2014d AFH# A& ALES oF 15.6%= FAHE
<FF A2HEAT NFTE L 42E >
(] @ gk &)
CAGR
Overall
2011 2012 2013 2014 (2011-
Growth
2014)
AR 339.81 394.81 456.75 525.35 54.60% 15.63%
=2] : Data Monitor (www.datamonitor.com)
< FF JQAHEAY Zo] >
(9] @ wink &)
600
500 457
400 3%
340
300
200 =
100 -
O o 1
2011 2012 2013 2014
=2] : Data Monitor (www.datamonitor.com)



Instant organic coffee : China

dlelEl el 2w, 20199
u& 2ol RS /)5 soE

ol O{N
rO
[
it}
[t
)
&
>,
o
flo
—
(@)
[@]]
O
w

— 20159~20199 59 %t F= QAAHEAY A F AHAFES oF
o
=

i i 67.5%% =& S7HAE 7]

— 2015d~20194 5d7F =3 AAHEAY AlY AGH AZFELS oF
KEY INFO 13.8%= A4, 18y g A= 2011~2014E AP+ AFE
o] X AZE L_/]\_s]. Z=z] 0]
S 21 15.6%°] Blair= A= 5l 2] 2]
AAE- 109 5934 2
L= 20154 o]F 517k oF
67.5%2) Z7ME BY A < T JAAHEAY AR D AZE AT >
o A (h$] @ owik el
CAGR
Overall
2015 2016 2017 2018 2019 G th (2015
g
OV 9019)
AR 600.47 688.7 785.04  891.68 1,005.93 67.52% 13.77%

=

=2] : Data Monitor (www.datamonitor.com)

< T3 JEHEAT AZ A% >
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1,000 89168
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0 1 1 T
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=3] : Data Monitor (www.datamonitor.com)



Instant organic coffee : China

5. STATISTICS ANALYSIS — &= Ay A1F 7|ddE AH/&

“Z3 A AR, Vst A

E]O]HUHEPH whE 2014%1 AXHE ﬂu%% EEHeE 7 v Aol A

— Y= AR JMEME] A9~ (Mondelez  International Inc.) &
20129 AFEFE 21.70%= ZAE UEdE olo] T HAR

Vg EE ARES AT e

— 3, 2014 7|5 L9 felamt A3 F23AHUCC Ueshima Coffee
Co. Itd), =2 ¥(Want Want China Holdings Limited), €¥-2]
AFEE] (Suntory  Group) 7} 242F 8.75%, 2.12%, 0.45%= =}FA|spHA
A& 07 AARES Bl S

KEY INFO

-y
Koy o B

T= A AZ I9E ARE S

20143 AIAF 7194 (E$ %
Aol vEd7t 64%
2 7 B AEeES 7194 2011 2012 2013 2014
AA|3faL S
A 100% 100% 100% 100%
Nestle S.A. 63% 63% 64% 64 %

Mondelez International Inc. 0% 21.31%  21.51% i 21.70%

UCC Ueshima Coffee Co.
Ltd.

8.43% 8.54%  8.64% = 8.75%

Other 4.50% 3.82%  3.20% | 2.58%

Want Want China Holdings
2.09% 2.10% 211% @ 2.12%

Limited

Suntory Group 0.40% 0.41% 0.43% 0.45%
Ajinomoto Co., Inc. 0.36% 0.38% 0.39% | 0.40%
Kraft Foods, Inc. 21.06% 0% 0% 0%
Altria Group, Inc. 0% 0% 0% 0%

Z=2] : Data Monitor (www.datamonitor.com)



Instant organic coffee : China

6. STATISTICS ANALYSIS — == AY A|F Av|d#Ed

53, AN A1, 35-444 2618 N

[ dolgRyge] w=w, 20129 = Ay AH] AG&o) 74
Fo A= 35~44A4¢

— 20094 2012714 4 =9t

3
AHEL oF 23%= A d90 5 7 =2 A5 #AA|3

<l Aoz 4

a — — F HAE A FRE0] w2 AHTE 25~344 HdFo =,
X 2009~2012\d 715 °F 20%2] AH&S Hel ZHoz AA

KEY INFO —

201243 = Ad 4H] A
frgo] 7HE o Addie

35~4449] - . .
< T3 AY A d¥E L] /&>

(2 %)
24| A 2009 2010 2011 2012
35—44 23% 23% 23% 23%
25—34 20% 20% 20% 20%
15—-24 19% 19% 19% 19%
45—-54 16% 16% 16% 16%
0—14 11% 11% 11% 11%
_ 55+ 10% 10% 10% 10%

=4 . Data Monitor (www.datamonitor.com)
< 2012d = AY AR &v9E HAiE >
(E4 - %)

35-44 wm25-34 m15-24 m45-34 m0-14 m55+

=x] : Data Monitor (www.datamonitor.com)



Instant organic coffee : China

7. STATISTICS ANALYSIS — &3 =94}

0149 F2 Al 2ATT} 24 29"

[0 2014 == W 3=4F A9 (HS 21011200, A4 oAA E= 5
2 3AY e ATE VAR s 2AE) 9 Yt

= = W A F2 ]l w7k gElelAel e S (),
ALdlAlel, H7hEEd) &

= 20149 2 e T M AP =2 a7k =Enoh
Atkg B 15.71€2) oM, F=AH11.87E2]), TGS,
7.8322]), HIEEAH6.48F2]) o] Fuw=a gl slow f7

| < E23Z AT AR 29I} Fo] >

a“ =7} 2012 2013 2014

(9] @ 2, %)

2014/

2013 (%)
A A 4.74 4.98 7.01 40.9
1 ZFH o} 16.59 27.35 15.71 — 425
2 3= 3.77 4.75 11.87 149.7
3 "l gl 0 0 8.08 0.0
T W Ft A 4 = (AMFY) 4.38 3.14 7.83 149.8
@7h= 2014 71 11.87 5 H Ed 5.2 5.71 6.48 13.6
SR F FETEE T 6 g o] A| o} 5.46 5.4 5.84 8.3
AR S 7 o) 2t 4.14 4.15 4.95 19.3
8 Q Ty Ao} 4.43 4.49 4.28 — 4.8

=4 Global Trade Atlas(www.gtis.com/gta)

< 20149 5= A Fd9D7}t Fol >
(k5] 2e, %)

20

15.71
15 —
12
R 8 []
6 6
5

| I I I 4
o +— - = l_

=gHlo =3 ojgels  FIEFY W=y ol Alo oot ol = Al o

Z2] © Global Trade Atlas(www.gtis.com/gta)

1) dlole] =YE W 7P FAl $A] A&
2) £AN 7IE £ A7 109 oW AT &9
3) g 71E

_’IO_
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Instant Organic Coffee : China

1. MARKET TREND — 3%hwel HE 3 A¥ AZEI=

AX2HEAT A ZoA U277 A48 80% 1S A 9
g]el MAdEeA, GHAAT Fo] 7] BHESY

o] JAAREAT 9} fALe RTDAT Avl7b S48kl A+

R4 B =1
W F=° RTDAY AZTE7E Ad dib] 22% S7kst 69 4007t
= 71535

A JIAHEAY Y 7HAARAE Y et g3 o Z Q7]
ol 7 Q7] e I AAHEANE i
PFutEo|A Wo] Fujx i S5

An] Al QAAREASZE 72%, AFAT7F 18%, RTDAI7F 10%2)

Marketing ITZHEA A

| wods 2o ALeES ¥ e v, o Bus
point 1 sto] vl SUlE w8E 5 e
v FFATS 2T FuY N2AYE H3F
Marketing RN = o o - . _ =
point 2 v To2 @ik AFE AzE] wEel AFE R Al AL dute] AAE
Frofok o
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Instant Organic Coffee : China

2. MARKET TREND — &= A3 A|H o]+

“ZrHdta AFT JA2HEAT Y RTDAH 7 A

-

0 23 AFANRG AAREAY} AAn Adetn Fo7

KEY INFO gold tF3E 1 Y FAY

A “
Azsks AYTEE 3 in 1(2%9 3 Aol 49 JAAHEAY)’

ojar, 71 oo E#AM L JHEAIRE AT

32 Q~ElEAT, RTD ) . -
L = S E AR ERETARY 20139 SEUEAGSEAY T

As7t s 2 Qs F
= - B B ot AAREAIANN T Ln[AREC] 7HE

INTERVIEW O S5 AXRHEA A GelM AHFE 80% old= 248k 9l
T BT dAagbdol, 1 9401]_‘5 u) =] WAdE A T
“FT AN o o _
o e e N HAxE AXHEAIZ YA e HAY} U
AFA e, Fllet, ®
Fheglol e, QI EA 3 < T3 JAAHEAY BHE 3 dF >
= e %aﬂowo} T —
o e ESCAFE Elmuse it
ot} B YA Hyc: HYAC:
ASHER  wsage s @asAs i)

] . 100elde] ez AU 23 5000 9 F st
FE A Ak & w1998 D) AEE GSE a0z gue 00 4 2 Ad gR Azgoe
= fsk 2 Aol S 5wl =3
Ak} E@te] AshA| ==]: vlo]l & (www.baidu.com)
ex 5 mEslA 40
W 2AZE Sng de -
o O JA~|EATS w58 RTDAT (A Aow # AYAFOR

T49 SA] vlE w2 4 918 Ready To Drink) =3 F %
— PRI A 34.2%7HA AASIAA 7HaE SUFEAE Hola s
(FERFAIRAT)
FPEM You - @5 GAZUA|E SUEGAN  FE AN AR, JAHE

o

=

A g3tz A wgoF ZIAbe| wEW, 2014 T RT
Ay AL 69 4007 dEE HAd iH] 22%E =7}S)
2018deol= 109 3,300%F Eei7kA] Abssk Zlog Avws

[0 20159 39 AEPHAQL thnte] FHof 2)F Al 23 (HEfmib) 71
ks ztA MOU) A d3tal RTDAY S sty sk A A
A AFEHE 1999 T d7|d AFHAY dHoe=z AT

Al 2 e =8 4o Jlow Add

_13_



Instant Organic Coffee

: China

KEY INFO

<F3 A% A% ARE >

(9 %)
#2 A~EEAT T} T
& nAsA Eol vla A
& AQdE BT i
% 2HAAA L S
7E Bow 3)s e
=7 : =% (www.china.com.cn)
668]_2%15 33 }\ "_o:| A }\_] ”
e— FEF, A AFAAE A
O FoolA =4t AAREAYE 8 BHa= AFHu w2
B, A, 53, 24 tA o7 BuE YA, A o] ¢ WEty G LA
S, g A gL QamE AWE = T3 2HATF B S
9 Z7 ulA|aL sl _
S e e sk @AY 0.68519H0 T FA WAL & A 0.8
I A T S0 derow B4 mao] tha w9 THA|E FazA
el AEEEAE S A A T Qe HTE J)ate] mEw @5 na
7 rallis Bl 20 Co Ave wg FF 200084 o4k wEE FHAQ w
o1dE vl aulAE S5 o]Zo] Y 9 Ho® FA}
At
— 2012 F3olA FY3E Fha AARIEAY Fdae
Z3 A|Zo) = thoke 631%F 4= Eild EHE] 0155‘.1%9/] ;25‘7]-611 29E S=shd
o] Ax)7} B 3 QA A AATAE A AIFE ek U=
& e ~ @ AREEAT Y AR o] olAwA T3 EE
el s EutEd T AFS 23] 2 5 A 2
Sk AAlo] Az AEA
o Avurt EA e O Z5elA 7bg dlEo] £ a5 warAns EA2E] wy
Ao} 3 gekel EalAgtsoln = Aol R ekl B
Blerte GRE) ol AE A 4 5 Ae
- HEARS|A
S ertm, <E% U B AYAE A >

(FEARARAT)

EtCEX}E Mr. You g i
;"ﬂ”éé' o %
xﬂ Z/\]_ 51\1 Al =
x{]%—tﬂ o uﬂ }\1 (M

7+ .

m)
76. 90-140}(12g X 1007H)

|
0071)

=4 Bl 28l (www.taobao.com)

IR N VNN

=

[\
(@]
0‘1

ol
[m

roL

Hlutr

1 64 229 199t = 177.79¢

=%
A& 2 (www. golbalwindow.crg)
(WWW weekly.chosun.com)

T (www.realfood.heraldcorp.com)
SAPALZ O B K www. kati.net)

N
—~

fu
IFI Piugr
-[tluruﬂ i
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Instant Organic Coffee : China

1. PRODUCT INFORMATION — = #AY

SHOP #1. Wal—Mart

ol m|Z|
< iz u Ay
Tel : +86 21 5094 5881
Contact
point

Add : 252 Linyi N Rd, Pudong, Shanghai

— 20139 409 7,000% &8 71=38}
e - 20134 2%7] 71 = 4 A1FH

- F5 A% 398709 AQFE BAsn 9

qa l‘f T‘}%?jiﬂﬂ 5’?7»‘4%% 450l THY N

Ae TEAA el FYEor Aupxl, An|g, ArtAS Addyon AFEHAIAH F
A7 B ASHo 2 st s

T “ZatoA HAE QA E7}F =& YA AEL thekd olWE dFow

dnels SaAGANA wgt AIFHFES A st

JLEH T @92 Wenxiu Lee

_’lé_



Instant Organic Coffee : China

SHOP #2. Lotus

o] m] ]
< Wi o Ax el A >

Tel : +86 21 5873 1228
Contact
point

Add : 1126 Yang Gao Nan Lu Pudong Xinqu, Shanghai Shi, China, 200127

— wjd 20 ~ 30% TS star Qo 50009 HWel 1AL ®H&EI S
T g e 5009 S1ek A4 A

— A dA5E dIrtER == A JA7|gd
gx | — 19979 6€ A8 FF Aded Hx= AEEde T3 U 757 vE B
AL — Hcksl xgaA Y uFH AFS AFSHA Fosta low v AL AT

2|z Al Al et 233 AFskar S

i ‘B el UEdAY wEe] 7MY =1 f71E AdE o dASHA
s Fstoltt)”
SIER-

T @22+ Ms. Huang

_’I7_



Instant Organic Coffee : China

SHOP #3. Haowai Dianshang

o|u] x|
<l o Ax el A >
Tel : +86 400 603 9101 (thxA3h
Contact
point
Add : 91 E Shan Lu Pudong Xinqu, Shanghai Shi, China, 200127
94 - 20149 LeRIaPER HANT TYo] sFse B
AL = @Ak AR EFRY ol O §9] AT Bas AEE THE] Qg
e C ATAEFLS ol FHjE] AT f7E ATAFES ofd o] F ® ArHITH
e
QeI T @3A Miss Lian

_’|8_



Instant Organic Coffee : China

SHOP #4. Nonggongshang

< v W Ad] A A >

Tel : +86 21 5839 2500

Contact

point | Add : No. 1685 South Yanggao Road, Pudong New District, Shanghai

- 3% 99 49w

TE o veel me w1182 wget
o — 1993l ARlE Foket v= dEAAR AA Tl 1,80070 v E A
jﬁj — A o= 2009 et FEE AS|A] EA oA sk A7 AdRE oA 1299
533 7199
) C ATAFS ol FHlE AT {75 ATAEFS oFF ™ol 9F #H
@3t Astoltt”
QUEH- T 232 Miss Lian

_19_



Instant Organic Coffee : China

= Wal-Mart 714 #3(2015d 6¥ 209 7]E5)

AZAL  AERT AE =% 7V3
Instant Coffee
White Sugar, 26.90
Kopik Edible Salt, 273.7 9ot
Pt (_) Kopiko dE .
Cappuccino instant coffee, Sg (g9
Si0, 0.191<b)
White Sugar, 15.50
Mocca Mofa Cocoa Powder, 29 et
== . 105g
Coffee food Protein, (g
Vegetable Oil 0.158<b)
/ K
¥ Maxwell
2| House .
T iR
Maxwell _ 14.90 \L;.”v\vh
White Sugar,
House Maxwell ) £t
= Vegetable Oil, 130g
Green tea House Si0 (g
i
Taste 2 0.119¢hH

5) 20151 6 229 199t = 177.799 (FH=4233 7IF 64 20¢ & 4] 9S)




Instant Organic Coffee : China

=2 Lotus 7F4 &3H(20153 7€ 204 71¥)

A= AzAL Azx= A& 5

off

Instant Coffee
Emulsifier, White 38.20
Nescafe .
o Shanghai Sugar, Food ] Qt6)
Original n| =t o 630g
Nescafe Additives, Instant (g
1+2
Coffee 0.069<hH
Emulsifier, White 12.90
Nescafe Shanghai Sugar, Food 2ot
R e 100g
Smoovlatte Nescafe Additives, Instant (g
Coffee 0.1391%h
- 14.20
) Emulsifier, malt
Nescafe Shanghai £ <t
) Sl extract, Instant | 96.25g
Cappuccino | Nescafe (g%
Coffee
0.06%13hH
N
%
NESCAFE )
Emulsifier, White %uﬁ \ o
Nescafe Shanchai S Food 9.90 \
anghai ugar, Foo
White R 8 145g | 9ok
Nescafe Additives, Instant
Coffee 0.064€1%H
Coffee
Shanghai White Coffee,
Kopik Food Instant Coff 25.60
opiko 00 nstant Coffee,
PIo o 219g | 919k (gP
Cappuccino Trade Salt, Malt extract,
0.119<hH
Company Cocoa Powder

6) 20159 794 204 199t = 184.60¢¥

_2’]_



Instant Organic Coffee : China

Shanghai Aik
Chong Trade White Sugar,
) Co.,ltd, Aik Instant Coffee, 67.90
White iz o]
Chong Glucose Syrup, | 600g | $I%H(gd
Coffee Ao} .
Beverage Non—Diary 0.119%hH
Industry Crearmer
Sdn.BHD
Shanghai Aik
Chong Trade .
. Non—Diary
Co.,ltd, Aik 26.80
2+1 Instant kg o] Creamer,
Chong 200g | #1t(g%
Coffee Al o} Sugar and
Beverage 0.139<h
Instant Coffee
Industry
Sdn.BHD
N f Coffee B 19.90
escafe offee Beans,
Dongwan $ k(g
Coffee u| = Coffee 50g
Nescafe 0.398¢]
Beans Extracts
Company eh
Gold )
Shanghai 45.50
Nescafe
Nescafe w) =t Coffee Beans 50g | fot(gd
Coffee
Company 0.91%1%H
Beans
¢

_22_




Instant Organic Coffee : China

% Haowai Dianshang 7}2 a3 (20153 7€ 204 7]¥)

A& A Z A} A 2= A= =% 7+4

Instant Coffee
Sugar,
Gold Kili Gold Kili Creamer, 39.80
Instant 3 in Trading Sodium 360 2ok
1 Coffee Enterprise Caseinate, & (g
Mix Pte,L.td Instant 0.119<hH
Coffee
Non—Diary
Creamer,
K1 Future Instant 42.20
assno nstan
. Enterprises 300g | HAsk(gd
Cappuccino Coffee,
Pte Ltd ) 0.14%1%H
White Sugar,
Emulsifier
Coffee
Powder,
Mac Coffee .
) White Sugar, 25.20
Instant 3 in FES .
Non—Diary 320g | $I9t (gD
1 Coffee Company
i Creamer, 0.07$41%h
Mix .o
Emulsifier,
Salt
White Sugar,
Arabica Manulity Instant 57.00
Instant Coffee k= Coffee, 150g | fet(gd
Coffee Co.,ltd Non—Diary 0.389¢hH
Creamer
Non—Diary
c 59.00
reamer,
Gold Manulity White S 9t
n 1 r,
o Coffee g U 1508 | (g% GoLD!
Coffee malt extract, FE i
Co.,ltd 0.393¢]
Instant
b
Coffee
Coffee
Mac Coffee
. powder,
Instant 3 in FES White S 25.20
ite Sugar,
I Coffee | o T 300g | 919k(eR
ompan alt,
Mix paty . 0.0791e)
Non—Diary
Damda
Creamer

7) 2015 72 20€ 199t = 184.60¢¥
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Instant Organic Coffee : China

%= Nonggongshang 714 d3(2015d 7€ 20¥ 7|F)

=F

A &8 A=A} Az= k= 74

Instant Coffee

c 36.90 L)
reamer, =
Rujie White | White Cafe | & o] £k
Sugar, Instant 320g
Coffee SDN BHD Al o}k Coff (g%
oree 0.1191eh
White Coffee,
) 27.50
. Shanghai Instant Coffee,
Kopiko Cafe £k
Food Trade | <& Salt, Malt 255¢g
latte (g
Company extract, Cocoa
0.1091%hH
Powder
. \ NESCAFE
Non—Diary s
) ) 15.00 \ y =]
Nescafe Shanghai Creamer, White
2] el ES 0 HE
White Nescafe v = Sugar, Instant 145¢g
Coff C Coff (g
offee ompan offee,
paty oRe 0.10912)
Vitanmin C
Nescafe Emulsifier, 10.50
Original Shanghai White Sugar, gt
gina anghai - ite 1.1g.a 105g
1+2 Instant Nescafe Food Additives, (g%
Coffee Instant Coffee 0.1%]eh)
79.90
Dongwan £t
Nescafe v =y Coffee Beans 200g
Company (g% R ; _
0.3941%H . ¥
RS

8) 2015 74 20€ 1949 = 184.60¢¥
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Instant Organic Coffee : China

2HEAY AF #/H| Fo|7} g
— H T AY Al A= BEEFS 53 AAVHEAY = QX EE Folal = o

= RS0l AYE YT W 2 BAERIAE KBl jsks Aol Aehr] ufEoltt

O ol= ZF7}, o= BAE A|Fo] A7|7F Y&X
— JIAHEAIAFOZ = U7, HAds-9A Mecca, Kopiko s°] 1oH o] #A|F=

oM UA7H7E 7 Q71AIE Ol

¥ Lotus AY v @32 Qg%

O JAAR—EAY AF @) Fo|7F ow T

— & wjAeoll= U)A7H (60%), Kopico(25%), Yichang(15%) 9 A/-4S A5t ) uk
B2

Q. Fu
210] QI AHEA N7} vl A Bt f7]5 QAHEAYE oA A Ho|gA] ok Arejoltt
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“

- AXHEANE AT S A ARINAE A W ek

¥ Haowai Dianshang A3 #v] @3% AHF

O JAAHEAT AEFE B Fo|7} oH3HA]
— LG AIES AGAEZE YA AYLTFE @ AFE Do] FujE3 Ut E mig= =

AH(30%), A7FEZAH20%), MIERAH15%), FFA10%), T3AH10%), AEAHGR), 7]
(10%) 9] HZo= Fujs 1 9Tk,

U/

% Nonggongshang #H3I v} @32} AHH

OO0 JAAHEAS AF B Fol7} oju A

— B o] AdAHEAIAAE A UAIH (45%), Kopiko(40%), jiujiechang (15%) ©]
I Ty AAHEAYIE $£Q7F =2 FAoIty 7% AY A obd FH|EA] 9k
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Instant Organic Coffee : China

4. PRODUCT INFORMATION — = ARAAE 3} A2

:110

=2 Q9 ¥rlE Wal-mart, Lotus, Haowai dianshang, Nonggongshang 437

$e QAHEAY, AT AFol THR] o v,

0 oL
1= o=

— w2y dEAZES A3 e BT A= Haowai Dianshangol A7 2 = AAS

- TAYUE R Az Fol AARGOR Ay ANE BEN AF £F UAAS &
AFol TS
- AEAAL 9909 - 79.909¢2% Aol F WA WL} Yo, daHEs A

Z o A 7W v A2 59 ¢kel dt=At A& (ofgu]7F A YY)

Sofgli= AE EAL FYMOE AU & el B 5 9ol UEETE s
o
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Instant Organic Coffee : China

“TI AY AE, ALY vy JP”

O = A ANZY fe7x2c T2 57 TU8oIY codE

KEY INFO

F3 ATAFL Vel
S Fof Al
AR 2Rl A A=
£} By

INTERVIEW

© 7} gviel A
Fejate] £ee14
Q) el Fo) 4%

H]Zpol| Al ufskar gl

b g

— wojEuleA AzjsA}
(A& =By FRA =)
EHEtX} Ms. Wang Yan

=

=
FE & EAARS AH 2uldeR fE5HE 497 o
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A F F3 a3 disE B3 FAAA B
QEERA 9 SET A AMe] desh] W] F
FddAE Hesy] A vlololsl 2% F AT wH F
JAZ At o] By

AN B AAEF D ANARIOE AFHE AUE =
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s sl ==
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Instant organic coffee : China

2. DISTRIBUTION INFORMATION — &2 A¥ A& &%

“F= A AF, SALUH] FA”

dolEEYEe w24, 20143 = U Ay FE2AE HFEolA
%X}iﬂﬂ@ol 59.3%° NAEFEE 7P =2 HES A4
— 71 9ol e FEAFES 18%E 2995 AA P AEAm

A, AA, FA LN 22 12.8%, 7.2%, 1.3%= 2}X&
- L, M, FARY 5 ARES FUF AL w, 5A)
KEY INFO i ARAAY B st e FAY. w1  Wabga)
3 EA AL HjE2 XHH o7 FUs HES A4 T
2014 = W A
FEANG v &S S < 3 A A FF5A9E A/& >
o] 59.3%% 714 =& (‘4-‘?4 D %)
H| &S x}X|3
2011 2012 2013 2014
=24 A 59.41% 59.40% 59.35% 59.29%
3 v A 16.96% 17.39% 17.71% 18.03%
AR AW A 14.33% 13.63% 13.20% 12.76%
HoH 6.68% 6.93% 7.06% 7.19%
FA A 1.16% 1.19% 1.23% 1.27%
kLR 1.22% 1.22% 1.21% 1.21%
S| A A A 0.24% 0.24% 0.24% 0.24%
Z=2] : Data Monitor (www.datamonitor.com)
< 20149 =5 AY A Fe5AEdE A7 >
(%)
1.279%-21% 0.24%
|/
SXA01E
u O
59.29% mHEA0HH
IIJHO’H
[ B B
m oty
S| Ex| eoloE
Z=2] : Data Monitor (www.datamonitor.com)
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China

Instant Organic coffee :
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Instant Organic coffee :
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Instant Organic coffee : China

2. TRADING INFORMATION — &= A¥ 3 AX Al

Uy 2014.03
A& A (A ZAF, BAE ujAb)

¥
ri
Hl
ol
H

2014 T A5 O Z 290kg9 =4 AAEe] FEH. HIF AEFS
e T 7= A AT W AdA3ST A F2 A, GAH] FHEA, B YA
FHA, ATA W Bk MU AMESTHA 52 FH|soIoF ARt o] gt
AF7F minlE] o] AR
=] ] AT AFdoM vk TAE W

(N
2
ofN
H
H
N
N
N,
ot
N
N
it
N,
e
Y,
12

%= (www.agsiq.gov.cn)
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Instant Organic coffee : China

A4
2} SE AP A A /}jgéﬂ 2~ O] A 3Z %‘}z ZmA] ==ty
KEY INFO o, 170 o ]:I, <) 77_1:]—1%‘ ] 001, TT&E ]’Oﬂ
A AFESE BoF glshulg, AFA, 54 2 AR ES] 9=
E7 gjgu|g) ASols FEF A7, 7 5o AWA Tol e

7HA) 1% Wel2 AR5 9l
on 4 2,000919H]

- F5 7wl gEv]ge] WEH ARE EdE FE ahig A
A5t o AFAo] 2o

g F 3 & o 7k 7|7o] 20 ¥
- T3 HPERAAES A AR 2R FEY AL A
H] S o] g E vl ool B
< FEY AAF L 49 HE >
n AEHAH] SEF 7149
m 23 AAE]E 4009t o)}t 0.0045%
n 529 AEEE 30094, n A o]y A 4009¢H20STD
fFa71zk 2d 74, BHok] 1609¢H20STD
n =371 3009 ¢t m B5E AL E 14198/20STD

(875.999]¢H9)

9) 2015 72 23¢ 1¢t = 0.16€¢
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China

Instant Organic coffee :
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Instant Organic coffee : China
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Instant Organic coffee : China
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Instant Organic coffee : China
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Instant Organic coffee : China
0 +¢ 945
g IR B
RigBE NEF): I G *ig B ECO0000SS
B eSS, 200fudsar  BEEERLN  RIE BiE. 96-21-23501213 BEicHEs:. =011 0s B 29
(F3) 3 u‘gta””
B i\l ¥
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e 3 A
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HERR (RS H.S 4mid i HER HingE AT 4R
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iBH TRAE#S | Tea BHEHHE |—HFHEB BT | SHANGHALCH,
& [ 5 |contractDl EHIES  |002/0000025 Hig
HEHH [2011-08-20 SEERME) (A% AL A FilS
Bz [HE IOk O R |EEE e e <A T i)
FEEENE. #8F S |20 CONTAINER X 1
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Instant Organic coffee :

China

O % 22E
¥ 88
. . ¢ e HENNE
-------------------------- CONTAINER-LOAD:-PLAN. | contsine Ho.. Topeof Containa- 20 40,
9. T oo
Seal No... Reefer. Tenp . Required .
[ 4 - M fe itk E [ )y SRtk
Ocen Yossd . Yoy Ho. Place of Receipt. Puttof Loafing.. | Portof Discharge. | Place of Deivery
] % i ool W il
i Dn --D CFs D Doz --Dc\r D CFS D]]oor.-
Bt BE9H. | 1BRL - i1EBRA 38R FENgH ., A RE. B (B | RE GIER) |,
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(\ Fﬁm
i B
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\Dt-:cr; ERERELT
N Total Weight & Measurement .
ERRERN | EXOMT - FMEH. PHHR - Date of Yinming: EE
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Instant Organic coffee : China
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Instant Organic coffee : China

1. TAX & DUTY INFORMATION — &= #AY A 9 AF

1 A

— 20159 71F, QAHE 7% A dEHE HS I
2101.12.009) #AAEL 30%, F7HHAA (VAT = 17%<

T3 79 BAE>

HS CODE A& 715 VAT
KEY INFO F=Z=% (extract) - o A A
(essence) * FFE= /|2 A5=E
2101.12.00 B 30% 17%
1S CODE 2101.12.009] aj=+a} FAYT ANE VB AgE & % 0 0
T AEE 71 30%, A E

TS 17%<]

=3 F2 BAAH (www.customs.go.cn)

[ 718k Al

- A AR AN FT, FF Fol we walgo] e,
= Avg B DAL eI 2o

<35 AY 78 A=F >

(F4 %)
5 HAAE (%)

33 - o .
HA 3 |
B2 oky FhEel ¢e 8.0 8.0 8.0
B kw7 U 8.0 8.0 8.0
2o Jhdel gl 15.0 15.0 15.0
2o Jhdel 2 15.0 15.0 15.0
A HEAY FFHE 17.0 17.0 17.0
A HEAT A 30.0 30.0 30.0
Ay A2+ 3.0 17.0 35.0
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Instant Organic coffee : China

1. LICENSE INFORMATION — &% AY 3752

[ 817k A

KEY INFO
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N ofy
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Zao A RS AES QSR (k) 7F BEA o
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PAEL R olUAW QSElA AL A FF el F
q golshA w7t

— FARA, A e A4 AZgH Sel o stE v
& & Qsela B3 Absaln sduith AAALE wolokd

INTERVIEW

‘e HEAFES
3N Fgol Brhet
o B A% avy

B Wl wgSe

- A5t S 2 M
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EtCEX} Ms. Dai

— AFF7IAM 7P T3 QAat T AR, FaurjAo]
U BEAAA, FEAE TS 72 o® ZHFofnt F58
o] o
M

< T3 QSZE HE ZEA0 >
AZMMGIIS Mk HE

AEM He 2 159 U dMdtE
NFE7|Hol ol 402 L HEZA 1Y

BEAN, NSRS 244 5 T

HAHE E 159 U 3715 43

10) QSzZ=

12

*= (www.aqgsiq.gov.cn)

NIEA H (http://www.tech-food.com/kndata/1060/0121779.htm)
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Instant Organic coffee : China

2. CERTIFICATION INFORMATION — &% 7}Z4E ¢1=

F8 AEAFHR

R ER RNt R
= [e] 3L =
AE7 HeAE 1 20051 <5715 EAF 0 > < )
Aot dHE AF
R O S o]=O b olE] 97l
= 7}o1 =017} g « F7lE dTE Wl S fr1EY
L‘ = T - _ -
9714 21 a9 913 95%014+e] Fraro] glojof il 9
Al 5z JAISAAHS & 4 gla 3%
CRSEREER X
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o FM ARl g aaEs 9
T A o bl A i e
EEN 37 e
o 1990\ H FAbEFARPERITA| ~F o
= = ] 3L ol =]
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2- —J 2 A Q1F7IFEe] F 1267 FEo= A
xER00 P
TR GISANERETA
. FEo) WA E] vpaE v, Bl
5% 5 117) 2rtelA ANFoR
£7]%91% AXHhttp://www.cnoa360.com/news/18860765.html)
£7]%=9% v]&(http://www.51ofc.com/1/feiyong_1.html)
AlForAme|l = AR} (http://www.foodmate.net/zhiliang/haccp/21.html)
AlZotxe] 1% v]|&(http://www.cait.cn/xtxrz_1/rzlb/HACCP/rzfy/200911/t20091103_29355.shtml)
LEMAE Q1 Z A XHhttp://www.greenfood.org.cn/sites/MainSite/DetailD.aspx?StructID=2107)
EAALE o]z H| &(http://www.21food.cn/html/news/26/71189.htm)
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Instant Organic coffee : China
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Instant Organic coffee : China
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