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1. What aT do

4 Business Activities
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2. Export Vegetable, Fruit

10 Million Group
(million US$)
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2. Export Vegetable, Fruit

Rate of Export Increase

(million US$)
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2. Export Vegetable, Fruit

pest Practice — PAPRIKA(How to Succeed)

PLS of Japan

Traceability(ID)

Inviting Foreign
Inspector

Safety Adviser
Safety Education

3days Farm-to-table
Short Distance
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2. Export Vegetable, Fruit

Best Practice - PAPRIKA

Export Amount Market Share

388.8
(million US$) (2012 in Japan)
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2. Export Vegetable, Fruit

Marketing Efforts

China 10, Japan 8,
South East Asia 6, Taiwan 1
Promotion event
China 67, South East Asia 41,
Hong Kong 21, Japan 17, Taiwan 13
Exhibition
Japan 5, South East Asia 5, China 4,
Hong Kong 2, Taiwan 1
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2. Export Vegetable, Fruit

Air transportation MOU
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2. Export Vegetable, Fruit

Best Practice - STRAWBERRY

30,000 Obstacles Overcome

25000 | 1 Protection of New Varieties of Plants(UPOV) 1. Develop own varieties
2. Not enough market 2. Marketing effort
20,000 - .
3. Excess competition 3. Long distancg’market
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