| 2008.09.12.

1 |
Al 3L =3
U]':Hl —Jv? ]‘]%]' f®) ts(;:
2}
1. 02 NEAE L
2 0/7 NZEAE 58
g
St HAAMAR S 5540
(02-2194-7453, hahj100@khidi.or.kr)

cedin ey il

KHIDI s==2000m2




(2008)

Al

O vl=e) 4F A8

3 (Packaged Food) #} 2l

Al
Food) Ao YA 7 v A7 37

EuEeiaal

o
4

ot
-

oy
X

Hin
<
e

B

ol
B
b

59

¥, 43

Y &5, 1A

Eal

NEA O ofo)

(Savory Snacks), A

3T
=

A2

(Dried Processed Food), 222~ (Sauces , Dressings and Condiments)

s

A A 2 A

Nd

Hin

B

)
22
el

1

- )= A ZAF AE 71321 Euromonitor International ARl A

A 20064 7]

S

Aol 2]




AP

3(2008)

0= ZZE AZE AR
(k9] m] wimt 2he)
Year Market Size
2001 $271,429.6
2002 $279,660.0
2003 $287,221.9
2004 $293,841.9
2005 $301,115.7
2006 $306,528.3
A+ 591 Euromonitor International
- w3 T4 é}% AN GAIEO] 18% = 7hg & FE Hop 24
Row A} FFo] v AE2 9%, %é% AEL (9 olo| AT FEL
5%, %E*—,‘%# 9%, A2 F2 3%, ¥e Ad AE2 8%, A&7 3 V&
FEL 2%, 2ot Sl i %hé FES 5%, frobd A 2%E A4
S Qe Ao AL AR #x .
0|2 28 AZ AZ 72
Market Size
Ice cream
5%
Dairy products
18%
Sweet and savoury
snacks
Baby food 9%
2%
Canned/preserved food
Sauces, dressings and 6%
condiments
50 Frozen processed food
Oils and fats 9%
2% Chilled processed \_Dried processed food
food 3%
8%
At24 © Euromonitor International
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AL 200439l ZAFE The Institute of Medicine 9] 270 o&hH w2 o}
&9 1/30] H|qko]AY H|qlo] H -H7} A& AR FAE S,

- ob BIHk 2002 9] 16%0l 4 20049+ 17%= S7Fstk3i o™ 20106 7+

2] ol BT 20% 2 5old Ao AFE Al & & e T C= )
- w9 sk AEe FQ AM|S2 Sl WX AS| 2 Ay Yol 9 Los
Angeles(LA) #19o] 321 U3 AT A Aol 7]

A] X
120 7 %8 o] Feh= Aoz AAENeY =Y e A e T vEA

- v 3] opoh A9 B AFE ALH o FAetm Yon A4 MF o

T9] 5%0l @8t Aow BA FA
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L] vj=9 A% NEeF

- SJoRE A U AEES VT AR AENAL LAk AT B

« AR B3-S u IMS Healthel] W29 sdo] & AA A o& ookE
w A ¢ w3t 53 o deo tusks. o] 5 23 3WY dejo A=
o] mxt Fjurtel A o] FAHF(FE & 2-1).
- Ao g FE A A2 32 AE(Dried Pasta) A3 Lyt =
(Noodles), %% =+4=(Canned Preserved Pasta) A% 2.2 U021 2006
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- 2006 715, AxH FAE AF AG FRE o219 53 2ol FrE
ot o = AlES 39 8% Wk @] RE na Al X
2B AJFES] AHZE ARPARD w AlEo] Hlste] 5Hf o)} =5 &
A, TEH 79 AFL 2006 71, oF 17N delo] A RS
539, ohll B 2% 2,

otAERRt o] AIE R
Pasta and Noodles Market Size
2,500.00 2150
10715 2,024.4 2,022.7 2,000.3 2L073'3 .
2,000.00 | ~— *> & — <&
é 1,500.00
=
©“
v 1,000.00
>
500.00 L 362.60 369.60 375.60 377.40 381.80 388.00
' — — o - o— —0
16.70 17.10 17.50 17.50 17.10 16.70
2,001.00 2,002.00 2,003.00 2,004.00 2,005.00 2,006.00
Year
‘—O—Dried Pasta == Plain Noodles Canned Preserved Pasta

A5 Y: Euromonitor International
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- "7 F7], A AL} A AFELS v A A dhuky) Ak ke
2 Xﬂ%(Sweet and Savory Snacks) AF9 <] dFFO2 m=e] AE A
%] 7]3¢l Euromonitor Internationalol| 4] ZA}sE ZFg0] o]ald A A A A

Zhol JFRE 2006\ 71, oF 29 749 g ddl

- F8 FEo uF 3% 2o HE R oHNuts and Seeds) A= I

(Popcorn), A+ #(Potato Chips), L ¢ 7} HEd &Y AFosE &Y

H =
Oi T':‘IT%
m] XMlst Odfo] ALl
CIotot WASH oto] A4 AIE A2
Sweet and Savory Snacks Market Size
28,000.00 2150
27,000.00
26,000.00
g
£ 2500000
s
€ 24,00000
=)
23,000.00
22,000.00

21,000.00
2,001.00 2,002.00 2,003.00 2,004.00 2,005.00 2,006.00

Year

Z}=.41: Euromonitor International
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- F5E A a2 7he AEE 2 Ao 374% = 7P 2 5 2of
olm AR AlE FEol 2080%, FHE AFol 13%, UESH Aot AlF F5
o] 11199} 1 9f A5 F50] 87% | Ao AN, o= x =
7.

Sweet and Savory Snacks, Market Segmentation

Other

9%

Nuts & Seeds
11%

Processed Snacks
37%

Popcorn
13%

Potato Chips
30%

A5 9: Datamonitor
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2001~2005H7F A E Al Ziof MAE

Sales Growth 2001 to 2005 % Growth
Food Bars 7.6%
Yogurt Snacks 7.2%
Nut Snacks 7.2%
Dried Meat Snacks 6.6%
Gelatin/Pudding Cups 6.6%
Fruit Snacks 2.7%
Salty Snacks 0.6%
Snack Candy 0.6%
Crackers -04%
Popcorn and  Rice/Popcorn Cakes -1.1%
Cookies & Bakery Snacks -1.5%

224 Snack Food Trend in US, Packaged Facts. July 2006
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2,006.00

2,005.00

2,000.3
2,004.00
Year

2,022.7
2,003.00

Sauces, Salad Dressings & Condiments Market Size
2,002.00

2,001.00

15,400.00
15,200.00
15,000.00
14,800.00
= 14,60000
14,400.00 r
14,200.00
14,000.00 *
13,800.00
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= O - o
Market Volume
4,000.0
2 3,000.0 r N e
S
= = . - -
o ' = — =
S 2,000.0 r
]
3
2
= 1,000.0 y= = - - 7= Y
e . . .. .. ]
2001 2002 2003 2004 2005 2006
—eo—Sweetand Savory Snacks 3,064.2 3,126.8 3,149.3 3,244.8 3,211.7 3,210.8
—M— Sauces, Dressing and 2,416.7 2,450.7 2,433.0 2,400.5 2,353.1 2,286.5
Condiments
—a&— Dried Pasta 885.5 891.4 875.6 851.9 905.7 953.5
—l—Plain Noodles 60.8 61.5 62.4 62.0 62.4 63.0
Canned Preserved Noodles 2.5 2.5 2.6 2.6 2.5 2.4

Z}5.41: Euromonitor International
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¥ 2133} 117] (Packaged Foods and Meat) AF3-& A A A

£ AA 8L Q. o] ZAF AR 981 ofro} X9 9] AE dnf A&
AA AE A1) 27%0 2ahy A 9L 38%, 1L 9] UhE UgtEe] 2%
v wfEe A AA AFY 10%0] &3t ofe) % Zx Qv

MA Az AE ERE

Global Market Segmentation

Rest of the World
10%

Europe

United States 38%

25%

Asia-Pacific
27%

Z}=.41: Datamonitor
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- nl=e] AR AR AAIAS gi71dEe] & o]FH Kellogg Company,
Kraft Foods, Inc., General Mills, Inc., 5¢] 3l¢] gloH ol& 7|9 &
7 AARE AE Al D (Cereal) FHH W52 5w, A225E, ool ~ay )

AE, 27 AAARD AFE Aol vefet ASEs
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- WE S7HEE Holal e v=e ofro} Qe M E R 5AE B E
ot v LnAbES Adsko] ofrfo} Zh=o] ASE LA S0l vSAl
Aol &5 XE5 st A= A tid AFAF! Nissin Food Products
Company AH7F 2742] Gardena Aol =< 0.2 X&s) glom Erhe
A 32l Tokyo's Toyo Suisan Kaisha Ltd. AF7} B 7FF=2] Irvine Aol
Maruchan B =29] 2} A& AL 5. e=9] A% Ad 20061

=@7F+¢] Rancho Cucamonga Al &85 A ste] vl gl 13813+
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- Datamonitor ] 2006} ZAF Z45o] sk ey Fruutlat dto]#wille]
g @

vE AE 589 5% M5S AAsT ol i Tl iy Fay
29 ulgolA el ol 09% o 2. 1 9 29 BN vE nFe
2% = A o= Fx 9
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0= AZ A8 78 HIS

Distribution Percent Share

Others
32%

Supermarkets/Hyper
markets
58%

Mass
Merchandisers/W are
house Clubs
10%

A7 Y Datamonitor

1:1

2o £ER Yk dE AFL W 7 Aoje] 5 AUES B o
A

Ab A3t v Aol Al FE Al o mF A9 e A 5 7
e FHA G 7&New York), 4% DC (Washington DC), SAH #|
99 Al7Far(Chicago), EHEH A9 oFE TN Atlanta), HH- A|H9] F&
Bl (Houston), A &4 ]2 2] AlofE(Seattle), 2+ A5 A4 2] (Los Angeles:
LA) €.

- Aol B 4ES TS s PEAE A0S Awslok ke
o= Bl HE Q) 8 vlF ol UF 5G] A FE
k2ol 2 93 v B, wekd vl e 4% TF 0
A viste] B 59} 4% FF 40l 45 .

0 AWEE

- o] AFE A AAAQ b7l Ee] & ol FM Kellogg Company,
Kraft Foods, Inc., General Mills, Inc., 5-¢] 31¢] 1oH o] & t7|HE2 o}

FFIANIAFY $EYH0LY 15
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D

- WE S7HEE Holal e W= ofro} QI8 MR 5AE B E
ot M= 2R AFE S AdEte] ofrfo} Zhre] A AAIAIE ] Bl=Al
Aol &4 AES st S U9 iy 2]EAFI Nissin Food Products
Company AH7} @79 Gardena Aol =i 0= &8 glor E v}
£ dE 979 Tokyo's Toyo Suisan Kaisha Ltd. AH7} B7149] Trvine A
o] Maruchan B =9] e AlFS AAkstal 5. =79 $A = At 2005
W W79 Rancho Cucamonga Ao 348 A gsle] n]apa] ol W&3}
o glom o] ook o] £ HAHESl F5-4 C] Fo] v=ol A

Fa Azl

1

M= A A FE7Id AR

- Kellogg Company (www.kelloggcompany.com)

* Kellogg Company Ah= Pl=r9] AlAIA Q1 A5 A= Ale] L (Cereal),
A AES 29 AlEe T2 AN AA 180 Aol &Skl A

« Michigan 52| Battle Creek A]o| EAFS 731 1o AA Z=rof 2763
of o Ade Fi AUm

« 20061 71<E, oF 1099RE 2] o] wiE AAe SRlow Hd g
72%° "iE S Bl 2006199 wolQ) EE oF 19 Ee ojdow
A b 24% 4745k

- Kraft Foods, Inc. (www kraft.com)

« Kraft Foods, Inc. AF= thoksl 2132 Bal=Z zh30 Q)= n)=k ) 1=
1919 A% Ak AAolw AA 155 of=tol] AES == 3t Y2
B

o 2 25 Holo| M AFE EE]al 9= Nabisco

AR NPT FEAHE 2 16
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o] Kraft BA=E 7HA 2 glow 1 9o 1] A% 47
Jacobs, Milka, Philadephia, Post$} Oscar Mayer B =%5

o
™ .

* Illinois 5¢] Northfield Aol AxAfstar 9lom 9uk v o] o] A3 FaL

lo

L

3l

ro

b
x2.

O:

¢ General Mills, Inc. A= dHF 28RS )02 sF 4 213E9] =2 Al
AAA R AA 1000] =0 AALE EFsEL A5 Hl= A F
19 AU (Cereal) A% AAAAE Cheerios, Chex, Total, Kix ¢}
Wheaties ©] Alg]d BlH=g AL Fofsial o5,

o WHF AFOEE Gold Medal BHEE Afrslal glom wlo]Z A=
Betty Crocker¥} Bisquick EHEES A3t S A9 2AE Hal=9]
Hamburger Helper Bl =9} 3 AWl Fruit Roll-Ups A%, ¥z} A~

2] Chex Mix®} & A%<l Pop Secret & A3l S, 1 go= &
AE BA#=2l Colombo, Go-Gurt®} Yoplait H#:H =7} 9lS

« 20079 5¥ 7] wlE Ee 9 1924149 43290 G E V]SS5 L
A 57] UiH] 69% et s. ool rEE 2007 5 TR

=

oF 141014740 el 2 )= ato] A E/vhH] 50% o AAE 7]

- Frito-Lay, Inc. (www.fritolay.com)
* Frito-Lay, Inc. Al #1919 4 FS5 3]AFI Pepsi Co. & AF3|ALR
Cheetos, Doritos, Fritos, Lay's, Rold Gold, Ruffles, SunChips ¢} Tostiotos
29 Ad H BAHEE AGsta 9o w3k 7] AEQ Grandma's

FFIANIAFY $EYH0LY 17
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— ConAgra Foods, Inc. (www.conagra.com)

* ConAgra Foods, Inc. Ab= 57] 2|99 tiqt R A% A A2 2n]A4E-
e AE Ak F8 AT 9. Healthy Choice, Chef
Boyarcee, Egg Beaters, Hunt’s, Marie Callander's ¥ Orville
Redenbacher 59 BE=Z A2 W A5 $27 7 AE559 o
FE AFToE v LHREA A AL

* "= Nebraska 7] Omaha Aol #AME 732 3le™ 20074 5¢ 7|59
e PRE 9F 1209 29 old= 7IFsklen dd 571 vl 3.9%9
= S7H Y. 20068 % A = of 3R3d W8 ol %+

- Snyders of Hanover, Inc. (www.snyders—han.com)

+ Snyders of Hanover, Inc. A}= Hlo]A g Ao 4= X A (Pretzel)

A} AES T2 Aetar 94 o™ 1) Pennsylvania 52 Hanover Al

o

o oA 77} o] 9lo| & 72 F, EE oK Tortilla) W7 A A 24 2] EQ)
ol(Soy) A AE, okl A, f71% ABE A L8 FE AEES A 5

£
i glom Hershey's AMS] 2F3S o] 43 AFEE AR 95 .

O

2) 2u71e A% A A

- =] A A2 AAAQ AE 7IdEe] v W] A okl A et
&t 9o Pepsi Cola AlES.2 FH3 &5 3|41 Pepsi Co. A7} || =7

2l A 5740%% Fofste] B A5 A71al 3l

FRUANIAEY $5YRuY 18
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Foods, Inc. AF7} 3.70%, Snyders of Hanover A7} 2.80%, 1 9] v =] 7]
So] 3210%9 AAS st 9L oy =8 Fx o

2|H 7|19 4= AE HRE

Market Share

Other
32%

PepsiCo, Inc.

0
Snyders of Hanover 57%

3%

ConAgra Foods, Inc.
4%

Kraft Foods, Inc.
4%

A5 9Q: Datamonitor

3) BAA AE
7}, JpEl a4
- gaE g g AES T2 e
o & MAF A o]elol = A

=
o S B A7 A4S e nF i AFS AL fE
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Francis Coppola, Mammarella Pastas, 12 0z. Box
o 714: $3.59

Puglia Pasta Cut, Cavatelli 17.6 oz.
Bl 712 $495

A "
CHOY

Safeway, Wide Egg Noodles Pasta 40 oz.
o7t §2.58

La Choy Specialty Food, Chow Mein Noodles 12 oz.
ol 7t $1.99

20



s A% A AE3(2008)
U A AlE
-] FF AREeA AuE Qe 3 AF e 92 ZYnEe)
Aol gk AFS T2 QI W¥ T} LG5 3l A E oA ol
o
T A
T
:
]
_‘T.T I:L‘.?:Illl"i i
3 D ——
Wel Pack Specialty Food, Yamamotoyama Specialty Food,
Musubi Nori Seaweed 1 0z. Temaki Pretty Seaweed 1.2 oz.
ol 7+2: $2.89 o7 $5.25
0 ety Som
roasted Seaweed for Sushi Wrapper 0.75 oz. Sushi Nori, 44 o0z. 50 sheets
ol 7tA: $2.65 ol 7+2: $8.95




AF AEE2008)

s A E

SR8 v AEES 79 B,
e R D
shar glof 2 Aol Al el

Nabisco Chips Ahoy,
Chunky White Fudge Cookies 14 oz.
of 712 $3.99

Pepperidge Farm, Decadent Chocolate
Cookie 12,5 oz.
o7 $6.99

Keebler Sandies, Fudge Drop Cookies 9.5 oz.

Eoh 7+ $2.00

Eoj 7+ $3.39

Nabisco Snackwells, Cream Cookies 7.75 oz.

——

D Nioedilar] €

KRI Spy. &

4 e

Sunshine Krispy Saltines Cracker 16 oz.
o7+ $2.99

Kelloggs All Bran Multi Grain Crackers 10 oz
Bl 7124 $3.49

22
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Ho

=0

2

AF A

Mecllhenny Company

hvife}
™

(Hot Sauce)Als

Eata

ALe] Tabasco #l5&°]™

o

7

Huy

L=
-

3

ol9lo] T=A wl=lo] At

3T
=

L A3

=

g

Abelell A=

=
=

A

on

%

a0l A7lelel dvi=aL

T
o

Fong, Sriracha A

7loll A o] 2 Boks wf oG A AL

23



Korean Hot Sauce 5 fl. oz. Mclhenny Tabasco Pepper Sauce 5 fl. oz.
ol 7+4: $2.50 o7t $3.89

F+

=
o

Cholula Hot Sauce 5 fl. oz. Huy Fong, Sriracha Hot Chili Sauce 17 fl. oz.
ol 7+24: $3.75 o7 $5.95

1) JpAE = Al

- e} o AlEe] sdstE HS Z =+ 1902.19.2090 [Pasta, Exclusively,
without egg, uncooked, not stuffed or otherwise prepared, product of a

country other than an European country]

FRUANPIEY 72948 o



0j=2| #Z 3HZt &8 HS ZE 1902.19.2090

(el o) ek ge)

20044 20054 2006\

TE = o = = o = El =S

06 =41 B 93,786 -0.20% 108,849 16.06% 119,015 9.34%
L Avket 26,244 -847 30,789 17.32 36,021 16.9

2 EAE 16,178 -5.10 19,100 18.00 20,195 573

3 z 16,494 2227 18,129 992 19,805 925

4 B 6,970 412 8,020 15.07 9,744 21.50

6 g 4,023 35.73 4,730 17.59 5311 12.26

29 0 1] AFA (US Department of Commerce)

&
i)
>
i

- A AFe] HS ZE=+ 1212.20.0000 [Seaweeds and other algae, fresh, chilled,

frozen or dried, whether or not grounded] .

0|29 £Z 3HZt £E54 HS T E 1212.20.0000
(TH9): v] Ak &)

-

20044 2005\ 2006\

TE =4 ska = o Ste = o Ste

06 =91 A 48,316 12.04% 53,909 11.57% 64,389 19.44%
L T 11,689 -3.65 11,713 021 18,145 5491

2. &= 6,253 235 8,159 30.48 10,580 29.68

3 Avket 5,163 7.88 6,599 27.80 8,170 23.82

4 g9 10,841 35.75 9,379 -13.49 7,866 -16.14

5 A9 3,089 1331 5,360 73.53 3,601 -32.81

A59 1 AEA (US Department of Commerce)

FFUANYIFY $EN LY 25
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3) 29 AF

- 2ol 7R 2 AER] A Al et HS s=+ 1905.40.0000

[Rusks, toasted bread and similar toasted products]<].

0|=9| 22 3HZI &84 HS T = 1905.40.0000
(Sh): ] Wik oed)

20044 20054 2006\

TE = A Ste = A StE = A =

06 =41 A 11,804 -2.34% 14,489 22.74% 16,102 11.14%
L Avket 3,041 -29.66 3458 13.72 4,338 2546

2. A= 2,678 -0.69 2,669 032 2,676 024

3 olxztd 707 39.57 1,748 147.11 1,902 8.82

4 T 487 6.92 1,114 129.03 1,855 06.47

5 &= 227 -31.68 413 81.87 953 130.94

- o R 7 2 AFQ 15k A w2 AR HFshes HS e

+ 1905.31.0049 [Sweet biscuits, other than frozen, nesoil .

0j=9| 2 3dZt &S HS ZE 1905.31.0049
(el w] et 2ey)

20044 20054 20064

TE = A Ste = A StE = A =

06 =91 A 550,457 10.14% 532,372 512% 588,074 10.46%
L Avket 220,069 6.39 225,548 249 238,733 5.85

2. ERE 87,018 20.10 99,963 18.98 127,740 27.79

3. Gl 36,910 -1.56 37,138 0.62 37,470 0.89

4. =9 31,811 1.09 31,329 -1.51 32,377 3.35
2. &= 756 -10.56 1,202 58.92 1,029 -14.36

A9 - 1] A5A (US Department of Commerce)
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W)= AF AHEH008)

- Agle AEo sjdst= HS Z=E 2106905850 [Food Preparations of
gelatin, put up for retail sale, not containing sugar derived from sugar cane

or sugar beets]%.

Oj=29l =2 3HZ =&EA HS ZE 2106.90.5850
(TH$): m] wik &)

20044 20054 2006\

TE = o =S = o = = o =

06 =41 A 1,539 11.07% 4300 | 179.41% 1,738 | -59.57%
L &= 0.000 0.00 085 0.00 376 -45.19

2 ks 191 -36.00 237 2413 335 41.23

3 Akt 320 -22.83 261 -18.65 269 3.32

4. T 105 177.63 458 336.51 204 -55.50

5 A= 195 0.00 1,881 866.36 187 -90.04

At54 0 v A5A (US Department of Commerce)

4) A3 A

- A3 AlFo] st 1 9] A2 AES HS A=+ 2103.90.9091 [Other

sauces and preparations, nesoi]¥.

oj=2| =2 342t &34 HS ZE 2103.90.9091

(el o] ek 2e)

20044 2005 20064

T= = Y4 el = Y4 A= = Y4 =le

06 <4 A 203,905 23.52% 188,744 -7.44% 179,912 -4.68%
L. Ak 43,836 -0.68 42479 -3.10 48,118 13.27

2. LR 29,153 -3.24 43,121 4791 47,675 10.56

3. ojggo} 10,855 -12.08 16,737 54.19 16,214 312

4 ge 12,058 47.29 14,214 17.88 12,826 9.76

8, g 3,089 65.46 3,628 17.44 3,993 10.06

54 1 AEA (US Department of Commerce)
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