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Share of online spend by sector Year to lanuary (%)
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Share of spending vs population by state Year to lanuary (%)
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Pinit \World's Largest Markets For Organic Products

Organic retail sales value by country in 2013*
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United Kingdom £§ - $2.3bn
itaty m [ $2.2on
Switzerland 3 - $1.8bn
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Shop
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a K online OurRange  Corporate responsibility

FREE DELIVERY
& COLLECTION THIS JUNE

every day until the 30th of June when you spend $150*
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BONUS $5 Woolworths Dollars
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EVERY DAY
WAS$16:90 MAY 2016

Thiff Week in VIC

PRICE DROPPED

8.

Coles RSPCA Approved Chicken Breast
Schnitzel Plain or Herb and Garlic 600g
$15.83 per kg. From the Meat department
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MUST Our favourlte places to shop online:
LU Fashion Health, Beauty and Lifestyle Food and Drink
1. THE ICONIC 18. Sephora 35. Woolworths
2. ASOS 20. Wiggle 36. Coles
3, Missquided 21. StrawberryNet 37. Dan Murphy's
4. Boohoo 22. Priceline 38. Cellarmasters
5. Surfstitch 23. Weight Watchers 39. Get Wine Direct
6. David Jones 24, Vaniday 40. Deliveroo
7. General Pants Co. 25. Zanui 4. Menulog
8. Showpo Electronics Gifts and Cards
9, Superdry 26. Apple A2. Amazon
10. BNKR 27.DWI 43. Vistaprint
1. Shopbop 28. Microsoft 44, Living Social
12. City Beach 29. Lenovo 45. Photobook Australia
13. Peter Alexander 30. Dell 46. Adrenalin
14. StyleTread 31. Kogan 47, Etsy
15. Charles Tyrwhitt Books 48. Groupon

16. Hallenstein Brothers
17. Nike

18. Princess Polly

32. The Book Depository
33. Booktopia
34. Wordery

49, Howers for Everyone
50. Yellow Octopus

Z2)) http://www.finder.com.au/online-shopping
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