02Ul =(mayonnaise): 2103909010

& X0l 2 (Mixed Seasonings): 2103909030

I

Itdl(Instant Curry): 2103909020

H XHMustard Flour and Meal): 2103301000
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O HS CODE: 210390, Sauces And Preparations Therefor, Nesoi; Mixed Condiments And

Mixed Seasonings

< st=29 E&X0l2 =& S& >
(&2l €d, ka)
=9 Partner Country 2010 2011 2012
USb Quantity USD Quantity uUSsD Quantity

World 117,664,736 | 44,644,704 | 142,852,873 | 47,531,595 | 157,345,940 | 49,421,131

1 Russia 33,736,746 | 17,886,329 | 34,092,778 | 15,211,660 | 34,678,385 | 13,751,885
2 China 24,293,674 | 4,642,379 | 30,647,223 | 5,927,730 | 31,225,336 | 6,117,608
3 United States 21,731,365 | 9,016,424 | 27,050,531 | 10,580,995 | 27,572,424 | 10,518,997
4 Japan 13,855,158 | 4,971,060 | 17,055,387 | 5,515,205 | 19,068,152 | 6,260,717
5 Philippines 2,877,360 718,749 4,861,727 | 1,180,043 6,338,143 | 1,400,730
6 Australia 2,698,331 976,680 3,781,087 | 1,464,069 5,315,039 | 1,943,406
7 Mongolia 2,080,324 904,329 2,815,107 | 1,012,649 3,366,528 | 1,047,518
8 Canada 1,980,843 891,779 2,104,940 921,729 3,248,215 | 1,303,783
9 Vietnam 1,878,701 443,027 2,675,633 471,034 2,860,040 515,401
10 Nigeria 1,197,338 274,750 1,484,114 314,660 2,316,269 447,180

[LA]
>

-1 5 3=, 0=,

19,068,152 Z¢21(135.3%)E

sgXllzge 20124

[e]]
=

d: Global Trade Atlas (2013. 5. 14)

=235t
=

[}

+EMNES 157,345,940 S0, =52 49,421,131 kg




O OtRUl£: HS CODE 2103909010

< &=229 U =& s&
(&9l & €2, ka)
20114 20124

= = =N StE =N Sots
S 37,215 -2.4 37,786 1.5
1 24 Al OF 28,843 -10.2 26,018 -9.8
2 == 4,355 52.2 6,415 47.3
3 2=z 859 0.4 1,448 68.5
4 1S I AIOF 27 6,835.60 1,241 135.3
5 = 1,526 14.5 1,076 -29.5
6 S+ 488 76.7 905 85.6
7 =3 149 10.7 149 0.4
8 FEHE 73 -11.4 131 80.1
9 el 38 96.7 86 125.4
10 0= 127 113 68 -46.9

EH: KITA(2013. 1. 19)
O OtUIE2el 201248 &M 37,786,000 iz MA CHHl 1.5% SItst A2 A

- 0lUES =2 =£=0s A0, 5=, €2, 2k
- 201249 OtUIEIt JtE @0l ==& X2

Ol ¥k SJI0Hl 9.8% Zag =X

- 58 3=, 22, Ad:UAo S0l 2D ASH

1,448,000 £21(68.5%), 1,241,000 £21(135.3%)E JI

J

Ul Al Ok

JF2F

on

0l

0

-/

A AIOLZ 26,018,000 Ee1E JISGIA2H,

6,415,000 £c1(47.3%),
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O HS CODE 210390, Sauces And Preparations Therefor, Nesoi; Mixed Condiments And

Mixed Seasonings

< B3R B2 +Y S8 >
(2. £, k)
2010 2011 2012
=< Partner Country -
USb Quantity USD Quantity uUSD Quantity
World 140,956,397 | 76,946,803 | 159,923,144 | 80,911,737 | 171,371,860 | 84,833,231
1 China 77,678,028 | 58,388,223 85,140,327 | 59,773,813 90,087,670 | 61,776,198
2 Japan 30,890,819 5,919,082 35,983,599 6,455,371 35,356,319 6,679,528
3 United States 9,015,139 2,344,744 9,782,226 2,557,078 10,978,126 2,624,999
4 Hong Kong 8,047,348 3,283,114 8,711,448 3,600,220 9,780,670 3,943,866
5 Thailand 5,387,825 3,390,961 7,467,152 4,412,935 8,722,399 5,010,704
6 New Zealand 2,965,603 1,507,541 4,053,362 1,901,189 3,497,301 1,601,234
7 Australia 1,667,500 396,813 1,899,496 425,082 3,412,737 655,805
8 ltaly 953,408 118,446 1,358,974 152,190 1,889,740 241,060
9 Singapore 894,242 114,919 1,242,965 150,961 1,650,888 166,137
10 Malaysia 870,503 655,353 1,328,955 661,095 1,378,082 768,117
=X : Global Trade Atlas (2013. 5. 14)
- SgX0lg2 201248 =dH=2 171,371,860 EHOIH, =S 84,833,231 kg
- SEX0ES FR s=ICEzE =2, €2, 012 S0 US.
-201249 =& X010t JIE %0l =& X2 ===22 90,087,670 €€ JI=olUS




O OtRUl£: HS CODE 2103909010

< g=9 OUE =& s >
(&1 & A, %)
20114 20124
= = =% SItE =% StE
S 837 24.2 1,170 39.8
1 OOl AR 463,945.80 974 774.9
2 HLECE 143 362.6 140 -2.2
3 Ol= 49 -62.3 24 -50.4
4 o= 525 6.8 20 -96.2
5 =< 4 5.7 6 56.9
1.19)
NeZ M

=X KITA (2013.

- OtUIZ2 20124

1,170,000 €12 MYE ULl 39.8% SIt&t

= aolo
20l +

v
rno
e

A —



3. SIAIOt Al ESE

<A X088 S HIHENWA IRUIE BRE>

ZX: Business tat OFRUIX AIZXAF (2013. 1. 19)

O OE 2427 X022 A22H0A OtRUIZ= HAIOIISO0l Xt Sote A=
M =2 ERsesS 20110 USH, UIEt Y = Jse AeS 2 ANEHU=0ICt

O AAIOHOIA SAMSAES R €HEN AL O #2000 AGMH ZEA% 0= AIZ L

UHlg = AS =S, & AA DRUIE AIEUA HAIOtE 14%2 87&s 20/10 UAS

- CIAIOHUIA OtRUE =R 2AF SHAM JHE =2 #HolU, Ul Bii72=

20060l 2 OXE 2¢ = X Zacte =AM
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Kopeika2t Sedmoi Kontinent

X5 Retail Groupt Dixi,
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- 20118 2{AIOFS A2+ 191E DIQUIEX AHIEH2 5.3kgE EU &2 =2J1 AH BZE2
2.5kg.

O HAIOtS DtUIZ= MSHQ JtsgAal E0F OtLiet M2 St Cst s82 S&t
MZ2 AIEE ol US.

O DIQUIEZE HIES JIE 2AZE MAGle =2 BeiE L J|jgez2= sl &3

- Makheev, Essend Productioniit

- Sloboda, EFKOimt
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— Ryaba, NMZHKirt
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EX: WTO tariff data(2013. 1. 19)
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O HS Code: 21039090, JlEtaA

< B39 JIEt &A% AAZ ZHEL

1

°
o
00
Vv

11 1,000€d, %

2011 2012
= 20ty
=X =otg 2o =Pl
27 80,426 -5.4 70,868 -11.9
1 chet 10,214 20.7 11,109 8.8
2 0= 7,317 27.1 8,959 22.4
3 o= 26,206 ~26.4 8,403 ~67.9
4 B =2 7,215 -12.7 8,092 12.2
5 &= 5,994 17.6 7,887 31.6

=X KITA (2013. 1. 19)

O HS Code: 21033000, HAtAA

<ERY A 29 S8 >

211 1,000, %

2011 2012
=X 20ty
3o =Pl 2o =
= 2,248 4.5 2,509 1.6
1 0= 444 9.2 639 43.8
2 Dy 395 5.6 399 0.9
3 SHLICH 406 7.6 300 -26
4 A9 247 62.8 273 10.3
5 =g 141 -27.7 204 44.2

=X: KITA (2013. 1. 19)
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- HX= 11.6%2 SIE 2011 U220, HUT=s ZAFAl

<S=RY AS =S Mol >

| Canadian Producer Manufactur er |
Candda | Canadian Exporter/Consolidator |
-------------1--_--_-----r----l---
China . T T .
K LIGEnSET IORATIRE, vvvemropees
! I I
| Importer/General Distributor Loqistics Agent

A 4
Repacker/
Hypermarket Distnbutor
Purchasing
Center

‘4

\ 4
Mom & Pop Stores/ Hypermarkets | | Convenience Chains |J Boutique
Wet Markets Stores
Supermarkets

£ Xx: Shanghai Research(2013. 1. 19)

- E3e @ N0 ZA =TS SE PEE L0/ YSU ASH0, ZHS, HIOIED
22 FQEAME JISAIM0 B REOIH USD AL 2 RSAMSE ¥S
- YuiNoR AEZS 2THEL SH o SEXY AN T2 BNX CGYS RS
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- 222 TAle ¢ AS RS 9ot =0 HEH, BEN 285 52
IR g2 SE23
OJa3ss
O S=20A THHE D U= JisAA JHA
AH&l JrA 2 KA NESYN
38.85 <ot 5009 st= YA
‘ leagos |
PR 33.9 <ot 5659 SF Leggo Co
Emperor One
o O|- Dl_|.
19.30 /¢! 1229 CH Food Co
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Chic f\i'flb Curry
155%pt 50g AItEEZE Jia kitchen
Master Foods
29.8 <ot 2509 S Australia New
Zealand
39.4 20t 8509 ZatA BORNIER
As
g‘!’é--||” Beljlng
R 3 : 16 <ot 400g == Chubby Food
Co., Ltd

£ Xx: Amazon.com(2013. 1. 19)
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- 22N HAE BBQ Bulk A= AS2=Z Y =616HA RotW 206l 20|
Qielor A DHIAHIE S JI22 2 Korean BBQ AAE HAEOZ EAoD Us &AFH

foles
0 +9s8

O HS Code: 210390, Sauces And Preparations Therefor, Nesoi; Mixed Condiments And

Mixed Seasonings

< 0129 JIE AAQ AAZE ZHE &2 S8 >
CHel: &, kg
2010 2011 2012
=% | Partner Country
UsoD Quantity Usob Quantity UsSD Quantity
World 564,743,821 | 331,935,663 | 646,848,130 | 358,352,069 | 708,754,402 | 372,409,307
1 Canada 140,834,036 | 47,797,160 | 167,676,724 | 54,818,998 | 189,150,030 | 59,024,710
2 Mexico 94,986,997 | 71,047,657 | 107,171,669 | 73,889,923 | 113,102,753 | 75,471,311
3 ltaly 80,111,184 | 90,367,868 | 94,944,874 | 106,579,560 | 102,293,049 | 110,996,417
4 Thailand 52,018,326 | 34,081,467 | 58,624,844 | 34,653,961 | 66,733,585 | 35,768,308
5 Japan 39,707,765 | 7,427,140 | 42,458,841 | 7,430,927 | 43,276,509 | 7,492,146
6 China 08,837,534 | 23,962,494 | 33,316,116 | 25,149,701 | 38,387,362 | 26,876,091
7 Korea South 11,151,643 | 5,129,851 | 12,549,790 | 5,501,699 | 15,109,169 | 6,078,520
8 Hong Kong 10,544,263 | 6,774,359 | 11,366,699 | 7,298,409 | 13,070,351 | 6,863,809
9 Philippines 8,001,640 | 5,408,235 | 9,415,987 | 5,820,131 | 11,659,652 | 6,182,414
10 Dominican 12,462,506 | 7,315,671 | 12,411,719 | 6,967,136 | 10,944,324 | 6,188,739
Republic
£ X: Global Trade Atlas (2013. 5. 14)
- JIEt LA AAZ2 MBS MUCHIE 189,150,030 Ed1z2 14
- =2 J|IEtAAY} AAE HEES =2 =8=222= HLCH, HAIZ, O0IE20t S0l




O HS Code: 210330, Mustard Flour And Meal And Prepared Mustard

<012 AR 22 S8 >

Eelr &ed, kg

2010 2011 2012
=%| | Partner Country - - -
usb Quantity usb Quantity usb Quantity

World 26,147,797 | 16,734,146 | 27,133,376 | 16,712,213 | 29,077,407 | 15,765,362

Canada 14,354,424 | 11,263,549 | 13,984,578 | 10,753,801 | 15,078,293 | 9,416,552

2 France 6,677,056 | 3,889,037 | 7456411 | 4,141,142 | 7,537,462 | 4,060,741

United
) 3,446,755 950,296 | 3,571,698 968,905 | 3,284,609 854,784
Kingdom

4 Germany 607,958 244,040 772,658 328,837 865,865 347,387
5 Belgium - - 233,458 160,160 628,380 402,190
6 Japan 362,745 70,737 468,846 102,798 587,428 147,042
7 China 45,201 15,018 151,426 49,007 345,485 150,185
8 Poland 280,984 129,685 258,241 98,425 301,088 161,657
9 Russia 81,180 54,000 28,500 19,000 171,000 114,000
10 Thailand 56,971 46,916 47,960 41,173 79,687 62,250

£ X" Global Trade Atlas (2013. 5. 14)

- 0=2 AL =2 =8=22= UL ZEgA,

- 20124 JlE2=z 01=2 AL =LH0| 15,078,293 (0|,

Q22 9,416,552 kg
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rEMge

AA BE2=et0ld  (Boradliners), AH&El CIAECISH

(Specialty distributor), AIAE CIAERZIRE (Systems distributors) S22 R=E.

s2CE2t04
(Boradliners)

Ol= AXM =32 2f 50%E XtActe HEEHZ AMME,
=001, A28 & 2= A= FSotH SYSCO, US

Foodservice, Gordon Food Service, Performance Food Group

SO0l HEXY

AHEE CIAECIRH
(Specialty distributor)

HH RS2 33%REEZE XHAIGHH, XS
?lFE E2z30t= YHIE Fresh Express, MclLane Company,

Vistar, Costco, Smart&Final S0| HEX

= = X4 I
3 sy=Es

ANAE CAECIRH

(Systems distributors)

AT f88 17% BEE XXdt=0, HoH, g, S
S= dUi2 & %2 Jr=E1n AEs BHEAMEBlAE M36HH

AmeriServe, Martin Brower, Golden State Foods, MBM &O0|
HEXA

*NEI18e: 20138 13 15€

- 0= W Une ZX0IX

Z2&35IMH, 0l JI&Edl= Central Kitchena &1 ®Sd6tl US

OtEE EEoiA FotHL s&t=2 SO0HAIE,

A dE RSEH

SYSCO, JFC, Aramark &

o
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S
i
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SO & Costcollt Restaurant Depotlt 22 Al E T 0OH
a8t ATHOF0IA ROHGHIIE &
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At t=A FAH F=RADN NIENS

WONG DUT T 57,
11.96 &2 30 Oz =9 Bestfoods
Corporate
I WREAL 35
14.99 €4 22 Oz 0= Kraft Foods
11.14 &4 3.50z ol Kltchgn of
India

10.93 £ 16 Oz 0= McCormick




12.12 &4 10.5 Oz = Plochman
12.51 €d 3.53 Oz q= Colman
6.10 &¢f 28 Oz al= Huy Fong

ZX: Amazon.com(2013. 1. 19)
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- 2o E8 &4HE Hd356H)| BCe Jb20 et AHIXe ds5%D

T
o

O 2010 AIEXZAF J1&Q Mintel0l =01 dAEEUHA HE d3HE A4

=5s
o E B

- X A& HUDAE S, AW SH4, g2l SHA, ERIX S, ASH
OlRIBCT, YAl A&, 3L BIAEIE S
O 20118 Feydl 28 AHIXSS UIZZU2S MY, 2Y 2ARS HSS0D
EAE.

O 2K8

<20134 DI= JtB2A BAIS>
ol %

HS =< 2=y NS BAIQIGHAINE
21033040 EHIB HA 2.84E /kg A (SAEH)
21039090 | A 1 EMZ(IEN 6.4% A(SAIEH)

=X KATI (2013. 5. 14)
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O =4S
O HS Code: 210390, Sauces And Preparations Therefor, Nesoi; Mixed Condiments And

Mixed Seasonings

< =9 JIEF &A% AAE XINS =8 =

0!
Vv

el €ed, ko

=9 Partner Country 2010 201 201z
usD Quantity usb Quantity usD Quantity

World 250,446,035 | 94,904,316 | 284,692,888 | 99,730,823 | 301,461,777 | 104,077,515
1 Thailand 63,464,406 | 26,525,987 | 71,686,803 | 27,091,806 | 71,141,490 | 25,407,129
2 China 34,683,580 | 22,843,772 | 38,313,405 | 22,313,323 | 42,288,200 | 22,886,640
3 New Zealand 39,795,881 | 15,021,710 | 39,328,704 | 15,278,559 | 40,102,058 | 16,163,621
4 United States 29,788,260 | 6,682,650 | 33,028,758 | 7,986,943 | 39,049,836 8,825,398
5 Australia 22,608,586 | 5,363,028 | 24,423,064 | 5,150,703 | 24,567,185 5,060,347
6 Korea South 12,212,692 | 4,210,116 | 15,368,393 | 4,877,489 | 17,141,814 5,535,862
7 Hong Kong 12,368,362 | 3,135,878 | 12,161,551 3,139,441 15,948,300 3,950,793
8 ltaly 7,111,691 1,680,749 | 10,972,750 | 2,381,848 | 12,050,296 2,897,410
9 Belgium 446,379 171,573 4,352,423 | 1,233,459 6,139,842 1,957,928
10 Mexico 7,136,250 | 1,474,699 8,634,134 | 1,530,827 5,850,132 1,068,097

£ X: Global Trade Atlas (2013. 5. 14)

- 222 JIEf &A% AAE MES =2 =8=2 ti=, 5=, m2dE

oin
=
$0
0lo

- 20129 JIELZ 220AM JIEt &A% AAE HEEZS OHE E0l =¥

e
H
N
rr

=22 =¥z 71,141,490 EH0IH, =2 25,407,129 kg




O HS Code: 210330, Mustard Flour And Meal And Prepared Mustard

< g2 AL =g s >

et €el, ka

=2 | Partner Country 2010 - 2011 - 2012 -
UsD Quantity usoD Quantity usoD Quantity
World 13,037,163 | 3,699,467 | 13,019,074 | 3,696,003 | 15,605,847 | 4,459,835
1 France 6,663,674 | 1,039,176 | 6,975,047 | 1,012,845 | 9,051,056 | 1,326,683
2 Canada 2,550,435 959,718 | 3,090,755 | 1,342,787 | 3,123,890 | 1,302,135
3 United States 1,619,364 | 1,159,587 | 1,651,775 | 1,025,132 | 2,275,790 | 1,481,523
4 Philippines 396,229 233,280 327,033 194,400 377,538 224,690
5 Sweden 37,420 6,900 45,872 10,325 213,775 69,133
6 Belgium 169,320 14,521 127,227 13,015 138,945 18,402
7 Australia 100,158 6,727 132,259 6,953 114,636 6,679
8 Germany 127,402 16,100 72,004 9,135 99,398 19,433
9 KEJnrquzjeodm 41,200 4,266 82,761 9,307 75,140 7,305
10 Netherlands 78,775 5,027 88,880 4,854 74,275 4,434

£ X' Global Trade Atlas (2013. 5. 14)

HA =2 =222 = DA, JHLIL O]
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- 229 20128 HA =Mz

15,605,847 £c20lH, =L &2 4,459,835 kg
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325 o 2269 A Food coop.
- S&B
MAILLI 364 Al 215g Tt A Foods
r’l'/\"ﬂ/ﬂ'ﬂ/r /.:"
oo L/yiw
Jack
ol 2
3 D 1,660 & 539g 0= Daniel's

o b,

£ Xx: Amazon.com (2013. 1. 19)
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< Epl2 & AA AHERE >
- = 2006 2007 2008 2009 2010
PS 62.4% 62.5% 62.1% 61.2% 61.4%
AHH 26.5% 26.5% 26.9% 27.6% 27.2%
IS A 11.0% 11.0% 11.0% 11.2% 11.4%
Al 100.0% 100.0% 100.0% 100.0% 100.0%
£ X: Food Marketing Handbook, Fuji Keizai (2013. 1. 15)
- 22 JIEUAN SABO AHl= HH HE2 60%E A5I6t= HEH 7
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HS RE 22y
SEL WTO GsP LOC
HIRAA o
210330100 | (g0 "e 5, o 12.2 9 - ez
210390110 DFRUI= 12.8 12.8 - ez

EX: 2= 2MF (2013. 6. 3)




