o
<
0
HL

S
r
o
Jo
0
H

02
2

&H: Coffee

Ju

C A

AL

HS Code &%

AHL(S|X 220 JtHeIS MASGHAL OfLlgh =) 0901110000
AHL(S|X 20 JtHeIS HMAH8 ) 0901120000

HI(FE AEH0l1) SHHICIS HMIASHA Ot

roh

b 24): 0901210000

AL(F2 AEH0ID JHHIQIS HMAHSH 22): 0901220000

—
U

Il ==8): 2101111000
PIAHE JHIlel ZHS: 2101121000

HIl =elk: 2106909010



O HS Code: 090111, Coffee, Not Roasted, Not Decaffeinated

< E=0 2ot +BHH >

=2l €4, kg

=9 Partner Country 201 - 2012 -

UsD Quantity uso Quantity

World 29,144,634 6,990,646 11,483,985 2,095,031
1 Japan 22,033,747 5,375,895 10,775,907 1,958,749
2 Taiwan 4,925,781 1,128,935 495,137 94,806
3 China 1,001,298 208,315 144,251 23,440
4 Turkey - - 50,300 16,200
5 Bangladesh - - 8,801 1,242
6 Singapore 289,966 55,239 6,936 534
7 United States - - 2,653 60
8 Belgium 89,683 18,000 - -
9 Canada - - - -
10 Germany - - - -

£ X: Global Trade Atlas (2013. 6. 4)
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O HS Code: 090111, Coffee, Not Roasted, Not Decaffeinated

< B29 BoHE YN >

celr €, kg

=2 Partner Country o1 2otz
USD Quantity USD Quantity

World 522,868,481 115,547,587 382,460,536 99,751,402
1 Brazil 117,080,345 23,315,735 89,003,451 19,900,747
2 Vietnam 86,641,836 38,742,937 73,672,278 35,377,833
3 Colombia 107,307,473 17,197,422 60,279,421 12,067,268
4 Honduras 65,827,598 11,073,991 42,491,489 9,110,829
5 Peru 53,869,316 9,568,092 39,065,560 8,947,299
6 Ethiopia 17,943,370 3,429,811 22,303,317 4,023,085
7 Guatemala 15,501,975 2,584,950 10,546,776 1,998,602
8 Costa Rica 10,468,491 1,611,069 8,635,508 1,453,483
9 Indonesia 8,253,042 1,427,332 7,006,692 1,286,815
0 El Salvador 2,556,129 456,417 5,802,270 1,285,567

1
£ X: Global Trade Atlas (2014. 1. 2)

- J1le 20128 =YW= 382,460,536 EZH0IHH, & =L &2 99,751,402 kg
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- 20123 S=20AM AHALE Y 0| =Ye %2 EctEZ 89,003,451 EHE JIS
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£ X: ICO, Monthly Coffee Market Report (2012.7)(2013. 1. 18)
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O HS CODE: 0901110000

< LEQ HI +=&=&>

-2 2 = 4 (10082+ ¢l) SIHE (%)

2012 12 3.1

2011 12 42 .9

2010 8 -75.8

2009 34 327.3
£ X KITA (2013. 6. 4)
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O HS Code: 090111, Coffee, Not Roasted, Not Decaffeinated

<Y HIO(SX 2D FHHIS MIAHSHK OlLIs ) +USE>
el €4, kg

2011 2012

=< Partner Country - -
UusD Quantity UusD Quantity

World 1,901,698,155 401,270,387 1,554,694,168 366,345,265
1 Brazil 598,260,901 128,549,062 570,507,857 121,384,128
2 Colombia 407,707,612 63,345,202 239,995,527 44,900,369
3 Vietnam 117,829,654 46,114,512 155,150,602 67,912,947
4 Guatemala 218,460,486 37,743,022 151,845,916 29,008,366
5 Indonesia 179,719,426 58,982,349 134,705,419 44,413,090
6 Tanzania 64,789,621 11,013,013 52,583,375 10,656,951
7 Ethiopia 39,381,840 8,021,665 47,035,116 11,267,776
8 El Salvador 50,592,041 10,679,348 37,382,816 6,826,762
9 Laos 27,813,020 6,386,720 33,413,876 6,489,124
0 Honduras 46,334,671 8,136,193 30,600,139 6,429,699

W _
>

d: Global Trade Atlas (2013. 6. 4)




O HS Code:

090121, Coffee, Roasted, Not Decaffeinated

<YE AHOEOHC S HHS AH) LS >
&2l €4, kg
2011 2012
=9 Partner Country - -
usD Quantity usD Quantity
World 93,814,432 6,200,028 104,672,565 7,249,073
1 United States 31,686,886 2,783,984 46,637,674 3,541,968
2 Switzerland 22,405,096 306,923 12,205,077 347,639
3 United Kingdom 7,932,047 355,768 11,880,930 511,050
4 Colombia 4,688,774 372,318 8,013,976 606,883
5 Brazil 8,945,347 926,404 7,693,922 830,878
6 Guatemala 2,464,670 189,502 4,911,269 373,377
7 Italy 1,338,861 84,798 3,077,061 179,848
8 Indonesia 1,429,606 123,325 1,485,204 100,885
9 Ethiopia 1,590,908 73,601 1,457,942 71,665
10 China 1,447,841 81,882 1,402,320 88,060
Z X' Global Trade Atlas (2013. 6. 4)
- 222 JIHCZE HHGHA 210 X £2 AHUS =2 =g=2 0=, A/A, 9=
S0l UAS
- JIHIIE MASt £=2 AHUQ 20129 & =UHE2 104,672,565 ZH0I0H, & L2

7,249,073 kg




O HS CODE:

090122, Coffee, Roasted, Decaffeinated

<22 AHI($S AEH0lD tHCIS MHEH H) =8>
&SR 2, kg
2011 2012
=9 Partner Country - -
UsD Quantity UsD Quantity
World 3,776,037 103,197 3,264,638 146,517
1 Switzerland 2,939,328 41,286 1,721,122 50,504
2 United States 569,743 42,758 1,149,259 69,250
3 Brazil 263,514 19,035 261,456 20,713
4 Italy - - 61,765 3,159
5 Colombia - - 60,004 2,426
6 Spain - - 7,769 338
7 Peru - - 3,262 127
8 Kenya - - - -
9 Mexico - - - -
10 Ethiopia - - - -
£ X: Global Trade Atlas (2013. 6. 4)
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20A TOHE D Us HUl JHA
AHE oA 2 ALK 2= A
9384l 1kg a= AGF
1000
1,746 1.2kg a= AGF
£X: Amazon.com(2013. 1. 18)
O AblsSgt
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Z X: International Coffee Organization (2010)(2013. 1. 18)
< 229 HIO AHIE >
ool & )
- =2 2008 2009 2010 2011 S|
= E2E(%)
= AU 132,956 132,464 137,150 137,900 0.5
o =2 7.065 5,130 7,192 7,015 -2.5
£ X: ICO, Monthly Coffee Market Report (2013. 1. 18)
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ZX: ICO, Monthly Coffee Market Report (2013. 1. 18)
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3=, OtZ2IIt= OIEILL 0t 591,
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2010/11& THHI 22} 2.3%, 2.4% Sk,
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- 200880l 218k 7,728X+=, Ol&oll et HlwolK 33% &fs.
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O HS CODE: 090111
- W(BX 2D HHAS MABIK OfLIs 2
<ER HL(EXN 2D SHHIS MM OfLIE %) & s>

el €el, ka

2011 2012
=< Partner Country
usD Quantity usD Quantity
World 98,933,963 39,885,885 127,751,715 53,714,536
1 Vietham 74,695,801 32,518,633 86,702,779 39,561,046
2 Indonesia 8,562,153 4,029,874 21,485,335 9,763,866
3 Brazil 5,381,168 1,221,626 5,975,576 1,452,208
4 Colombia 2,621,354 443,754 4,269,043 895,462
5 Ethiopia 1,644,526 327,771 2,679,393 547,857
6 Guatemala 1,682,574 300,549 1,996,198 413,100
7 Uganda 1,545,463 488,967 1,214,670 420,684
8 Costa Rica 333,144 51,822 780,251 154,111
9 Papua New 265,207 53,820 752,288 153,115
Guinea
10 Jamaica 485,386 18,860 448,615 16,840
£ X: Global Trade Atlas (2014. 1. 2)




O HS CODE: 090112

HI(SX 41

< &2 AL(SX 210 JtHCIS HMHE A7) = & >
=2l €4, kg
=2 Partner Country 2or cote
usD Quantity usD Quantity
World 261,525 99,001 253,628 49,085
1 Colombia 26,621 3,474 132,883 24,513
2 Guatemala 22,202 3,514 51,962 12,458
3 Brazil 174,732 85,800 31,683 6,424
4 El Salvador 0 0 6,349 720
5 Indonesia 55 1 6,272 949
6 Vietnam 0 6,055 2,056
7 Kenya 0 4,358 464
8 Ethiopia 605 60 3,383 338
9 Taiwan 6,018 1,200 2,850 109
10 Australia 0 0 2,820 705
E£X : Global Trade Atlas(2014. 1. 2)
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O HS CODE: 090121
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=2 Partner Country 2on cot
usD Quantity usD Quantity

World 22,610,509 2,310,851 31,207,706 2,975,701
1 United States 11,327,285 1,383,563 18,422,247 1,901,561
2 United Kingdom 1,673,332 133,567 3,947,896 268,941
3 [taly 2,873,664 246,477 3,802,281 332,783
4 Germany 498,113 42,179 980,916 84,951
5 Switzerland 2,533,436 39,019 863,782 43,471
6 Singapore 44,732 3,571 468,831 33,872
7 Hong Kong 721,329 105,582 436,641 57,666
8 Taiwan 1,285,712 153,573 363,154 27,684
9 Australia 498,633 43,435 351,206 27,256
10 Spain 209,863 24,108 248,271 27,878

ZX:Global Trade Atlas(2014. 1. 2)
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2011 2012
=< Partner Country
USD Quantity USD Quantity

World 7,993,570 704,179 9,468,309 843,649

[taly 3,589,161 279,075 4,585,725 396,171

) United States 618,525 62,595 1,049,187 112,715
3 Japan 280,151 28,765 714,437 43,799
4 Taiwan 564,616 69,340 597,072 73,964




5 Australia 632,386 68,629 419,124 42,119
6 Korea South 236,688 22,954 341,275 39,895
7 Netherlands 612,180 79,362 277,216 31,051
8 Switzerland 488,804 7,722 247,996 17,239
9 United Kingdom 51,487 1,065 230,805 8,675
10 Jamaica 127,206 2,114 210,955 3,532
Z X:Global Trade Atlas(2014. 1. 2)
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— China Resources, Starbucks 12l22 Gourmet Master= =

Kelff2ortd U2, S2HQ SHM20Z FSIAIES 2ol US
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- 5, JIE HUISZ 0120 I FLYISHANEL ASAZO2 246D s A
+EZS0MS AH BHIF 25
- 014E AIE BUME SR OITUIAOHE HIRM, Xt 250t ®2lus UE 2
QICOIAISl HI AHl B FSHE
- BEISH=0 D28 & M D AHI%O0I HE 2%4 Sotsts =A0IL S22 044
10%2 SFES 20I0, 1912 BR AHIY SIHE= HE 30%0 28
O 2H8
<2013E == I AS>
M B
HS RE 22y
AT 2% 2/ CHX|
710l g 5 5
090111 (=X oS JtHol 9S) 8.0% 8.0% 8.0%
91H| O, (o) O,
090112 (=] 215 IHH0l 9IS 8.0% 8.0% 8.0%
91H| O, (o) O,
090121 (=2 S0l 22 15.0% 15.0% 15.0%
090122 ot 15.0% 15.0% 15.0%
(£S, Il US) o o o
» OIAEE . . .
10111 | == 17.0% 17.0% 17.0%
OIAEE . . .
210112 ST XH= 30.0% 30.0% 30.0%
210690 I Zelo 3.0% 17.6% 35.0%

EX: WTO tariff data(2013. 6. 4)
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£ X: ICO, Monthly Coffee Market Report (2012.7)(2013. 1.

18)
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— HS Code: 0901(Coffee, Whether Or Not Roasted or Decaffeinated; Coffee Husks And

Skins; Coffee Substitutes Containing Coffee)

<2012¥¢ AUl

et €el, ka

.o Partner 2010 2011 2012
=7 Country uUsD Quantity uUsD Quantity uUsD Quantity
Total 840,347 139,616 | 1,371,795 123,220 | 3,599,988 | 1,123,884
1 Honduras - - - -1 1,197,768 604,865
2 Bolivia - - - - 939,584 401,500
United
3 416,528 49,896 585,025 52,470 872,961 78,839
States
4 [taly 212,494 13,180 464,799 27,026 507,505 30,967
5 Colombia 8,256 1,050 214,220 14,707 65,036 4,218
6 Mexico 1,244 150 30,698 9,039 7,712 1,380
7 Ecuador 167,170 64,200 - - 7,117 2,001
8 Costa - - 2,273 70 1,363 50
Rica
9 Vietnam - - - - 655 39
10 Turkey - - - - 288 24

ZX: Global Trade Atlas (2013. 3.
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<2013¢ HI=F HI 2AE>

HS & =259 2N 2
HI1
090111 NS E|AX HZ2X ESIIDN!
JHHIQ! AS)
HIJ
090111 (88X &2 13.0% 13.0% 13.0%
JHHIQ! AS)
HIJ
090112 (X %8 E| AKX HZ2X ESIIDN|
JHH QI /UAS)
A1
090112 (X %8 13.0% 13.0% 13.0%
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090121 (22, JHyle! ESEAPN HZ2X X CH X
gi3)
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090122 (58, IHHIe! XA HAX Z CH X
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PIABE = S 0
x x
210111 NI === ZAX HAX Z X
QIABE o o .
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QIABE = g _
210112 NI ZH= ESEADN| RPN ZI X
QIABE o o o
210112 ST AH= 0.0% 0.0% 0.0%
210690 HI| 32X X AX X ESIEIDN
210690 Hil 32K 0.0% 1.3% 6.0%

=X WTO tariff data(2013. 1. 18)
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£ X: International Coffee Organization (2011)(2013. 1. 18)
- St CIZUIAIOH Ol&= Of2tHISIEN ZRAESS Mitstn A2l oEs=
OIZHHIDIE S =2 MatetD US
(SH2l: LK)
= 2008 2009 2010 2011 S|
= =22(%)
T MAEf 128,263 122,658 134,386 131,381 -2.2%
Ol M ARSS 3,950 4,794 5,033 5,333 6.0%

£ X: ICO, Monthly Coffee Market Report (2012.7)(2013. 1. 18)
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- HS Code: 090111, Coffee, Not Roasted, Not Decaffeinated

&= 1091 el =0t

ol
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< QIEo HI =R >
&2l &€, kg
2010 2011 2012
=< Partner Country
UsD Quantity UsD Quantity UsD Quantity
World 59,040,622 | 41,255,647 | 94,975,775 | 50,990,573 | 122,685,123 | 61,053,003
1 Vietnam 36,928,912 | 24,911,592 | 48,079,681 | 26,363,004 70,616,222 | 35,043,082
2 Indonesia 10,998,058 7,511,080 | 23,799,679 | 12,609,820 36,617,135 | 17,907,500
3 Uganda 8,238,518 6,771,575 8,505,200 5,203,972 10,929,362 5,910,141
4 Kenya 241,038 169,240 1,969,011 1,029,875 1,629,364 827,000
5 Mexico - - 1,002,339 357,510 1,390,558 644,359
6 Ghana 664,745 509,856 483,068 278,430 551,802 309,496
7 China - - 2,985,738 1,388,095 522,266 169,039
8 Malaysia 1,223 576 - - 189,934 94,917
9 Cameroon 294,567 245,059 208,166 119,133 154,291 88,802
10 Peru 84,597 18,975 - - 89,916 18,975
£ X' Global Trade Atlas(2013. 3. 22)
- Q&0 2012¢ HIl & +=UHES 122,685,123 ZHOIH, =L2 61,053,003 kg&!
- Q&9 AHI =R +U=C=Z2Z= HEY, AT UIAIO, R2CH S0 US
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OICOA EOHE D /Aes AHIO JH=A
oA 2 21ALX] I Z= A
8.99 €4 500¢g =g Jacobs
10.29 &€& 200g A= Nestle
8.95 £ 100g d= Nestle
10.79 €A 2009 =g Jacobs
ZX: Amazon.com(2013. 1. 18)




O AHl =&t
- HIOC2 HAH AHIES2 201080 1< 3,7158 XNFEZ 20092 0 HloH 3.5% SO 2L
201182 HAEA AHIE2 1Y 3,79028F XI== 201080l HIGH 0.5% &SI}
- 01218t 2011 AHISII 9| ZA= AL =2 RSIIEEN = =252 HAMEMZ &
< HAH == HIO AHE >
(&9 - & IR)
& 2008 2009 2010 2011 Sl
- =2 (%)
= AHIHE 37,943 39,798 41,040 42,412 3.3
OIE AHIE 1,518 1,605 1,713 1,763 2.9
£ X: ICO, Monthly Coffee Market Report (2012.7)(2013. 1. 18)
- 0= MA =&, HE0 AHIE ol 2II2 2F8HH F2 8= =0l 60
SUOH, dHR S22 2.9%° RuHs X2 22
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-

HI 2tHE>

HS 2ZE =229 2HlE
Hul
090111 (X ¢3S ENEADN HZ2X Z X
ItHIQ! SiS)
HI|
090111 (88X &2 100.0% 100.0% 100.0%
ItHIQ! 81 )
HI|
090112 (88X &2 ESEAPN HZ2X ESINIDN
ItHIQ! AS)
HI|
090112 (X ¢S 100.0% 100.0% 100.0%
ItHIQ! UAS)
HI
090121 (23, 2tHe! ZAX HZ X ESJEIbN
els)
HI
090121 (58, IHHIe! 100.0% 100.0% 100.0%
)
Hul
090122 (82, el ESEAPN HZ2X ZI X
US)
H1
090122 (82, el 100.0% 100.0% 100.0%
US)
OIAEE
210111 = 2 AR R EVPy
NI s=2
OIAEE
210111 _ _ 30.0% 30.0% 30.0%
HI =52
OIAEE
210112 _ ENEADN HZ2X ESINDN
HI ZMZE
QIABIE
210112 _ 30.0% 30.0% 30.0%
HI| ZMZE
210690 HI| 32X X AX X ESIEIDN
210690 HI| 32X 150.0% 150.0% 150.0%

=X WTO tariff data(2013. 1. 18)




